Ecoroute: Work package 6
For training service providers,
experts and trainers

Introduction
Sustainable tourism
Ecotourism
Nature’s Best
Basic quality criteria - Nature’s Best
Special criteria
Service provider plans and agreements
Best practice and
companies to visit within Nature’s Best

page 2
page 4
page 7
page 11
page 14
page 26
page 45
page 52

By Thomas Bergenfeldt and Dan Jonasson
The Swedish Ecotourism Society
Illustrations: Thommy Gustavsson

A LEONARDO DA VINCI Community Vocational Training
Action Programme, sponsored by the European Union

Introduction
Aim of this document
The aim has been to compile essential knowledge of ecotourism and labelling of ecotourism.
This document includes the basic facts that service providers will read and work with to get an
insight into labelling of ecotourism products. It summarizes topics such as ecotourism,
sustainability and describes in more detail the Swedish labelling process and criteria known as
Nature’s Best.
This document is also the main textbook material to be used when teaching trainers what
ecotourism and labelling is. Trainers will also use work package 4 as a help to organize and
arrange courses in ecotourism for service providers.
Since the Nature’s Best method is a quality label for more than ecotourism we have included a
chapter about marketing and pricing of products and how to service tourists from other countries.
After each chapter there are 2 sets of work shop questions. Use them depending on objective of study.

Work questions for ecotourism
trainers and developers.
1. These questions should be discussed
and answered by national experts
who want to implement a labelling
system such as Nature’s Best. To
create a label such as Nature’s Best is
best done by using this document as
guide line and use Swedish experts as
mentors.
2. They can also be used to train trainers
so they broaden their understanding
of labelling. This training is best
conducted by experts that have a
labelling system such as Nature’s
Best.

Separate documents:
- Packaging and marketing of
ecotourism, products, Jan Wigsten
- About Hostmanship, Värdskapet
- CHANGE AND CHALLENGE:
A STATE OF THE ENVIRONMENT
BRIEFING FOR THE GLOBAL
ENVIRONMENT FACILITY, published by
the UNEP GEO team Division of Early
Warning and Assessment (DEWA) in
collaboration with
the Division of GEF Coordination (DGEF).

Work questions for ecotourism
service providers:

1. distribute this document to service
providers that want to participate in a
labelling course
2. Ask them to read and to study work
shop questions at home. It is possible
to study the whole document or only
parts service provider and trainer
agree are important.
3. Bring service providers together and
lecture on the most important
subjects. Use courses described in
Work package 4 (3 day course or 1
day course). It is also possible to
design your own course depending on
how much time you have at your
disposal and what the objectives are.
4. The courses should include a lot of
interaction among service providers
and trainers so training is focused on
participating service providers’ reality.
The Swedish Ecotourism Society can
be of help in organizing how to
compose courses.

Ecoroute
This package has been produced with assistance from the
LEONARDO DA VINCI Community Vocational Training Action
Programme of the European Union within the Ecoroute project.
The ECOROUTE project seeks to combine capacity building in
the local communities and Small and Medium sized Enterprizes
with action for further development of eco-tourism, using a
methodology of student-based learning and external guidance,
which will support the introduction of an eco-tourism labelling
system in the four participating countries, with potential
application across Europe.
To achieve the best results from eco-tourism, both companies
that organise such activities and the rural inhabitants supporting
them through various services, need to acquire special skills and
competences, to ensure that the right standards are achieved

Sustainable tourism
During the Rio summit 1992 most
countries in the world signed an agreement
to preserve species and natural habitats
from extinction and destruction. In other
words, we must take measures to preserve
the genetic variability, threatened races,
species and habitats on earth - the so called
biological diversity. To accomplish this,
societies must become long term
sustainable. Economical investment and
growth must be controlled to insure that the
biological diversity is not threatened.
Within the agreement signed in Rio was
included The precautionary principle. It
states that exploitation can only be allowed
if the exploiters can prove it won’t threaten

biological diversity. The exploiters have to
prove they will not threaten biological
diversity.
In other words, we have to plan for long
term sustainable of our natural resources.
Every exploiter must take this into
consideration. Tourism is no exception.
Sustainable tourism and ecotourism have
developed from our knowledge of how
sensitive and popular unique natural
phenomena are. Within sustainable tourism
and ecotourism the social interaction
between the people that host the tourists and
the tourists, and the sensitivity of the
cultural heritage are seen as integral part of
creating sustainability. Traditions can be
exploited ruining bonds within communities
and cultural sites can be destroyed by to
much access.
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For students that want to penetrate the subject of
sustainability in all its aspects there is an attached
document:
CHANGE AND CHALLENGE: A STATE OF THE
ENVIRONMENT BRIEFING FOR THE GLOBAL
ENVIRONMENT FACILITY, published by the UNEP GEO
team Division of Early Warning and Assessment (DEWA) in
collaboration with the Division of GEF Coordination (DGEF).

Definition of sustainable tourism, by
World Tourism Organisation
The World Tourism Organisation has defined what
sustainable tourism is. This definition is also used
by the European Union.
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”Sustainable tourism development meets the needs of
present tourists and host regions while protecting and
enhancing opportunity for the future. It is envisaged
as leading to management of all resources in such a
way that economic, social, and aesthetic needs can be fulfilled while maintaining cultural integrity, essential
ecological processes, biological diversity, and life support systems.”

A European definition made by the European Commission, Enterprise Directorate-General
Tourism, 2002
”Using natural and cultural heritage to develop sustainable tourism in non traditional tourist
destinations” is a study published by the European Commission. Their interpretation of above mentioned
definition is the following.
”All tourism activities in all market segments should fit into this definition. This is especially important for tourism
based on nature and cultural heritage where the risk of damaging the environment and the socio-economic fabric of
a destination is potentially higher. Moreover, as tourism volume increases over the next decades there will
inevitably be more pressure on these resources. It is therefore not enough to limit damages, there will also have to
be some tangible benefits for the area in question - economically, environmentally and socially.”

Economic benefit
From the visitors standpoint this is the case when visitors consider experiences
they take part in as having good value for money spent. This happen when
there are competitive enterprises and a good tourism infrastructure in the
area visited.
Hosts will benefit economically by jobs being created and by the local
economy being diversified and thereby making the community not so
dependent on few work opportunities. Sustainable tourism leads to cooperation
and specialization among enterprises which creates higher efficiency and thereby higher yield.
Environmental benefit
From the visitors standpoint this is when visitors´ will experience unspoiled sceneries. It is when they have
access to nature and to historical sites and when it is allowed or possible to experience nature activities and
cultural activities. These experiences must be organized so visitors accept the protective measures that save
cultural and natural heritage.
For hosts benefits will be when they see tourism as a means to save nature and cultural heritage. The
environment will benefit by tourism implying environmentally friendly production and consumption patterns
among tourists and in the community.
Social benefit
From the visitors standpoint social benefit will come when visitors feel welcome because tourism operates
with respect for hosts lives and culture. Peace, relaxation, wellbeing, intellectual stimulation etc. arise if
social factors are taken into respect when building tourism. Sustainable tourism should also stimulate
personal contact and intercultural exchange to give the visitor a deeper knowledge of the place visited.
Hopefully this creates a better understanding for different cultures and people.
Hosts will be able to find better, long term and more jobs. Thereby they can improve their standard of
living. When hosts can benefit in this way they will experience better social justice. This makes hosts feel
they belong to the community they live in. This creates visitors and hosts meetings where hosts want to
share experiences with visitors.

From: ”Natural and cultural heritage to develop sustainable tourism in non traditional tourist destinations”.

Work questions ecotourism for service providers
List activities you think affect sustainability in your region (industry, transport, farming, forestry, fishing
etc.)
List activities you have that might affect sustainability.
Debate and try to decide on the most important activities that have impact on sustainability.
Suggest action needed.
Work questions for ecotourism trainers and developers
List sustainable tourism projects you know of and describe these.
List tourism projects that you think are not sustainable and describe why you think so.
Do you think there is a willingness to invest in sustainable tourism in your region? Motivate.
How do authorities and people regard tourism in your region? Why?

Comments:

Ecotourism
Ecotourism is a way to accomplish sustainable
tourism. Before explaining how The Natures Best
concept defines Swedish ecotourism we will first
se how scholars and some international institutions
describe and define ecotourism.

Historic background on ecotourism,
by David T. Schaller © 1996 David T.
Schaller http://www.eduweb.com/schaller/
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”In recent years, researchers have begun to
examine how local populations can direct
tourism activities and benefit from them. In the
1980s, alternative forms of tourism began
attracting the interest of governments,
communities and scholars alike. These were
given a raft of names—nature tourism, soft
tourism, responsible tourism, green tourism,
ecotourism—but all were seen as alternatives to
mass tourism. Among these various labels, the
term ”ecotourism” has become prominent,
though again a consistent definition is by no
means found, even among scholars. Most
definitions do, however, incorporate concepts
associated with sustainable development. For
example, in Sustainable Development: Exploring
the contradictions, Redclift (1987) attempted to
integrate economic development with ecological
sustainability, and his work has served as a
conceptual basis for ecotourism researchers such
as Zurick (1992). Others such as Dearden (1991)
and Hunter and Green (1995) use the definition
espoused by the World Commission on
Environment and Development (1987):
”development that meets the needs of the present
without compromising the ability of future
generations to meet their own needs.”
Many scholars now agree that ecotourism should
require a two-way link between itself and

environmental conservation (Valentine 1993, Cater
1994). As our understanding increases of the close
relationships between environmental conservation
and resident peoples, researchers are calling on
ecotourism to incorporate economic development
as a fundamental element of conservation (West
and Brechin 1991:392). These concerns highlight
a critical difference between nature tourism and
ecotourism, at least as the latter term will be defined
here. Nature tourism is ”based directly on the use
of natural resources in a relatively undeveloped
state, including scenery, topography, water features,
vegetation and wildlife” (Healy 1988:1). To qualify
as nature tourism, one need consider only the
motivation of the tourist and the activity itself, not
the cultural, economic and environmental impacts.
Ecotourism, on the other hand, has an idealistic
agenda: it can be defined as progressive,
educational travel which conserves the
environment and benefits local communities
(Drumm 1991:54). Because it is both succinct and
sufficiently ambitious, this definition shall be used
here.
As ecotourism’s goals become more ambitious and
it is ”widely promoted as...a win-win development
strategy for underdeveloped rural areas” (Place
1995:162), it has also come under strong criticism.
Some wonder whether it isn’t a ”Trojan horse”
which in fact ”penetrate[s] further into the personal
space of residents,...and may cause political change
in terms of control over development” to a greater
degree than does mass tourism (Butler 1990:41).
Others ask whether the tourist traffic which
ecotourism brings to fragile wilderness areas
damages the environment more than it helps
conserve it (V. Smith 1992, Zurick 1992). For every
researcher who suggests that revenues from
ecotourism can promote and maintain protected
areas (Boo 1990), or who notes that nature lodge
owners have a vested interest in environmental
conservation due to their large capital investment
in ecotourism (Wesche 1993), there are others who
critique the ideology of ecotourism (De Kadt 1992).
Daltabuit and Pi-Sunyer (1990:10) argue that the
rhetoric of environmentalism (and of much of
ecotourism) is identical to that of nationalism:
ideology legitimizes interventionist policies. ”It is
a short step,” they note, ”from external direction
[by foreign experts]...to a process of appropriation,
by which the physical environment, and within it
human societies and historical remains, become
subtly redefined as global patrimony—universal
property.”
According to many scholars, the answer to such
concerns is local control. Tourism projects in low-

income countries have typically been enclave
resorts such as Cancœn, but by scaling down
production processes and returning power to
local units of governance, ecotourism can
potentially avoid economic leakages, minimize
negative impacts and concentrate the benefits
locally (de Kadt 1992). Attaining local control,
however, is a task fraught with difficulties. Place
(1991) found that Costa Ricans living adjacent
to a popular national park were unable to
maintain control over tourism in their town.
Rapid investment by outside developers denied
the townspeople the necessary time to
accumulate enough capital of their own to start
tourist-oriented businesses. The Kuna Indians of
Panama tried to attract tourists to a wildlife
preserve within their territory, but their efforts
were foiled by bad roads, a poor infrastructure,
a lack of connections with travel agencies in
Panama City and North America, and an unstable
government with a poor image abroad (Chapin
1990). Governments may unwittingly hinder
local tourism development projects if regulations
and procedures are based on national rather than
local or indigenous culture (Sofield 1993). Too
often, local people have neither the political
power nor the business connections to compete
at an international level with metropolitan tour
agencies.
With or without local control, some scholars
believe that ecotourism inherently has negative
impacts. While some studies suggest that
ecotourism and its kin may inspire locals to
preserve or even revive traditional arts and
customs (Dearden 1991, Healy and Zorn 1983,
Weil 1995), many researchers question whether
such cultural conservation is for the good. Zurick
(1992:618), echoing a number of researchers
concerned about commodification of culture
(Richter 1989, Silver 1993, Pleumaron 1994),
notes that ecotourism may preserve the artifacts
of culture ”while destroying the spirit that
created them.” Additional cultural change may
result from contact between tourists and locals,
which is usually closer and more prolonged than
in mass tourism. Many researchers (Wesche
1993, Cohen 1989) see problems arising when
indigenous villagers adopt city or Western ways.
Dearden (1991) describes a four-stage evolution
for village ecotourism projects in which the key
factor in the tourist-host encounter changes from
traditional hospitality to cash transactions to
acculturation. In the fourth stage, locals may
begin ”manufacturing” culture solely for tourists’
consumption, and the environment may suffer
degradation due to the increasing numbers of
tourists.

foto: Staffan Widstrand

Such a process of cultural and environmental
change may affect the ”authenticity” of a tourist
attraction, and thus its appeal to tourists. Tourism
researchers define authenticity as that which
tourists perceive to be pristine, primitive, and
untouched by modernity (Cohen 1988). For many
tourists it is best found in geographically remote
and culturally unique places and peoples; if they
perceive the acculturated locals and altered
environment as less authentic and less interesting,
they may seek out more isolated or remote
communities instead (Dearden 1991, Zurick
1992). The result may be a hollow frontier which
leaves in its wake pollution, disappointed locals,
and an economic vacuum (V. Smith 1992). Butler
(1992), however, argues that by driving a wedge
of development into undeveloped regions,
ecotourism may pave the way for more
conventional forms of mass tourism
development. In either case, expansion threatens
ecotourism’s sustainability.
While the debate continues, ecotourism has
become popular among tourists as an alternative
to conventional tours and with many governments
and communities as a development tool. The
growing appeal of this type of tourism is evident
in attempts by mass tourism packagers to
appropriate the ecotourism label. Economic data
documenting this growth remain scarce and
dated, however. In 1989, ecotourism and the
broader category of adventure travel had captured
almost 10 percent of the tourist market and was
growing at a rate of 30 percent a year (Whelan
1991:4). Another indicator of ecotourism’s
growth can be found in data for individual
countries. In Belize, for example, where virtually
all tourism is nature-oriented if not strictly
ecotourism, tourism receipts increased from $8
million in 1981 to $91 million in 1990, when it
accounted for 25 percent of the Gross Domestic
Product (Cater 1995:70). In the face of such a
swell of tourist income, little wonder that many
people and communities in the destination
countries are eager to catch the wave and surf it
as long as they can.”

Definition of ecotourism in the Arctic, by the World Wildlife Fund
The WWF International Arctic Programme got involved into tourism issues in 1995 when it became
clear that this economic activity was going to continue to grow in the future, presenting both threats and
opportunities to the arctic environment. As one of the first activities, they started to facilitate a dialogue
between interested stakeholders from different backgrounds and different parts of the arctic region. The
Linking Tourism and Conservation in the Arctic initiative was born.
Through a series of workshops, the group with representatives from industry, communities, authorities,
NGOs and researchers developed the Ten Principles for Arctic Tourism and the respective Code of
Conduct for Service providers in the Arctic and Code of Conduct for Arctic Tourists.
Ten Principles for Arctic Tourism
1) Make tourism and conservation compatible
2) Support the preservation of wilderness and biodiversity
3) Use natural resources in a sustainable way
4) Minimize consumption, waste and pollution
5) Respect local cultures
6) Respect historic and scientific sites
7) Communities should benefit from tourism
8) Trained staff are the key to responsible tourism
9) Make your trip an opportunity to learn about the Arctic
10) Follow safety rules
Since then, the principles have been tested in pilot projects and been translated into all arctic languages
for distribution among travelers and businesses. They were the first voluntary guidelines developed by a
multi-stakeholder group for an international region as big and diverse as the Arctic, and a number of
destinations have taken these general principles and refined them to address specific local needs and
conditions.
WWF also achieved the endorsement and recognition of the Ten Principles for Arctic Tourism within the
political fora of the arctic countries.
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Definition of ecotourism, by The international Ecotourism Society (TIES)
TIES define ecotourism as ”responsible travel to natural areas that conserves the environment and
improves the well-being of local people.” This means that those who implement and participate in
ecotourism should accept the following principles:
1.

Minimize impact

2.

Build environmental and cultural awareness and respect

3.

Provide positive experiences for both visitors and hosts

4.

Provide direct financial benefits for conservation

5.

Provide financial benefits and empowerment for local people

6.

Raise sensitivity to host countries’ political, environmental, and social climate

7.

Support international human rights and labor agreements

Work shop questions for service providers
Does your company have a philosophy that harmonize with ecotourism?
Compare your company’s activities with the 7 defining sentences from The International Ecotourism
Society. Describe how you live up to them and where you need to improve.
Work questions for ecotourism trainers and experts
Do you have any ecotourism service providers in your region, as you see it? Describe what they do.
Do you feel there are any risks in your region with developing ecotourism? Describe.
What attractions and activities are suitable for ecotourism in your region? Do you run any sucjh
operations? Describe.

Comments:

Nature’s Best
If we know what ecotourism is and
we want to promote it how do we
create it? The Swedish Ecotourism
Society decided to accomplish more and better
ecotourism in Sweden. To do so we created a
tool that became the Nature’s Best quality label.
The tool defines how service providers should
organize their tourist activities and their company
to be able to market themselves as providers of
labelled ecotourism activities. The Natures Best
concept also includes helping service providers
to reach their market. Essential to the system is
that we focus on quality labelling exiting
activities. Not many people travel to prove they
are environmentally correct. They travel to
experience, have fun and learn about new things.
Background
The Swedish Nature’s Best label is one of the
World’s first national eco tourism labelling
systems. Shareholders are The Ecotourism
Society of Sweden, the Swedish Travel and
Tourism Council and The Swedish Society for
Nature Conservation. Operational work is
headed by the Ecotourism Society.
The development of Nature’s Best has been the
combined effort of professionals, companies,
authorities and organisations from tourism,
private enterprise, nature preservation, ecology
and culture. In short all stake holders that wanted
to participate. More than 150 people were
involved in creating the system over a period of
2 years. It is our belief that this pioneer effort
will not be needed in new countries. But, it is
important that all stake holders are involved or
at least informed of the system being introduced.
It has proven important for our service providers
to know that all stake holders are backing the
project. It is important to know that when you
enter a labelling process the local, regional and
national authorities accept and support you when
it comes to permissions, marketing and funding.
Objectives
Nature’s Best two main objectives are to enhance
the quality of Ecotourism in Sweden and to
significantly increase its volume. The goal is to
create a well-known Ecotourism quality label
that defends both ethical values and high quality
travel experiences. The label guides the
customer’s Travel Choice towards ecotourism
operators and their tours.

The label aims at inspiring Ecotourism
service providers like you into better
performance making operations more
environmentally sound, and making sure they are
firmly embraced by the local communities. This
will contribute to nature conservation and the
long-term viability of the destination. It will also
promote the integrity of cultural values while at
the same time developing the local economy and
a fair trade of services and local produce.
After 3 years in operation 64 companies sell 230
Natures Best label ecotourism packages
throughout the country. The main problem is not
to find interested service providers. It is the
operational costs and the lack of knowledge
among the service providers that set the limit for
expansion.
What are the benefits of an Ecotourism label?
The label makes it easier for the customer to find
tours that include unique nature and culture
experiences. It makes it easier for the approved
service providers to find their customers.
The label guarantees high quality of services. It
contributes to the growth and quality of
ecotourism. A good label becomes a reassuring
factor for the customer, and gives direct answers
to important concerns when deciding on where
to go and with whom. For the approved service
provider it becomes easier to communicate
environmental issues to other stakeholders in the
field, especially business partners in foreign
countries, landowners, authorities and active outdoor people. Staff in labelled companies is
spurred and get an increased work motivation.
The label becomes an image- and marketing tool
for approved service providers. It is also a
prerequisite for the creation of joint marketing
channels and forms a creative network of
ecotourism operators. This drives forward the
development of innovative, new and genuine
travel products and increases the demand for
skilled nature guides.
In a wider perspective a label can also be linked
to, or work in close co-operation with other
acknowledged labelling systems (WWF ArcticLINKS, the Green Key, NEAP etc.). This has not
been worked on yet in Sweden but talks are held
with different parties.
What can be labelled?

Nature’s Best focus on labelling nature based
activities. Without nature based activities it is not
possible to be labelled. These can be any of a
number of different kinds of nature and culture
experiences, like expeditions, wildlife safaris,
corporate incentive trips, lodging that includes
activities like fishing, horseback riding, hunting
and much more.
A hotel without activities to offer cannot be
labelled. But if the hotel has activities they can
be labelled. Travel and tourism activities that
meet all the basic criteria for Natures Best are
labelled. The product owner (hotel, Guide
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Company etc.) must meet basic criteria in order
to deliver activities approved by Natures Best.
Once the service provider has been approved,
they guarantee that their labelled products meet
the criteria. It is permitted for approved service
providers to offer other activities that for one
reason or another are not labelled. The point is
to help promote labelled trips and thereby
enabling service provider to work towards more
ecotourism activities.
The service provider has to apply for labelling
its 5 first products/tours/activities. If these meet
the criteria, the service provider will be trusted
to self label other activities and to see to that
they also meet the criteria. Activities that are
labelled by the service provider himself must be
reported to the Natures Best labelling committee.
So far only activities in Sweden can be labelled.
What does the company receive in return for
approved products?
They are given the right to have a link from the
web site Nature’s Best and an individual profile
on the same site. A diploma is given that can be
displayed at service provider’s offices, and they
are given the right to call themselves ”Approved
Ecotourism Operator”. They can use the logotype
in marketing material of labelled products. They
can order logo window decal that is designed, at

the price of cost and a CD with digital templates
of the logotype for printing purposes and for
electronic media usage. They get rights to a listing
in official databases and registers of ecotourism
in Sweden. They can be chosen to participate in
different marketing campaigns focusing on
Swedish Ecotourism. They might be nominated
”Ecotourism Operator of the Year” at the annual
Grand Travel Awards in Stockholm. They can be
approved, at a reduced price, by other
environmental labelling systems with which the
ecotourism labelling system may be signing
future contracts (such as The Green Key, WWF
Arctic Links, etc).
But the main commercial benefit is being a
Natures Best labelled company since the label in
itself is marketed and it has been given much
publicity.
General and basic criteria for all applicants
To apply the company has to work with ecofriendly nature tourism. The company must be a
registered commercial business in Sweden, and
registered with the Swedish Tax Authorities. The
company is expected to have full knowledge
about, and meet the legal criteria of laws and
regulations that are in force for different parts of
its business activities. Especially: The Travel
Guarantees Act, The Act on Package Tours, The
Environment Code, The Off-Road Driving Act,
The Reindeer Husbandry Act, The Land Code,
The Animal Protection Act and The Planning and
Building Act. All permanent staff that has direct
customer contact must undergo the two-day
introductory training course in ecotourism,
provided by The Swedish Ecotourism Society.
The six criteria
As you will see these criteria harmonize well with
the definitions for sustainable tourism and
ecotourism described earlier. What the 6 criteria
do is to define how Natures Best labelled
products are to be constructed and how service
providers should work. The service provider will
in an application form agree to a number of
statements based on these six criteria. First we
will summarize the criteria. Further on we will
study the separate statements that constitute the
agreement between the service provider and
Natures Best.
The six criteria are divided into:
- basic criteria for service provider
- basic criteria for product

-

bonus criteria for service provider
bonus criteria for product

All basic criteria must be fulfilled by everyone who
wants to have the privilege to use the label. If not
very convincing written motivation is provided as
to why these criteria cannot be met.
Among bonus criteria at least 10 percent must be
fulfilled. These are inspirational bonus criteria and
applicants should strive to fulfil as many of them as
possible. Future Basic criteria are expected to be
upgraded from the Bonus criteria, during future
revisions of the system. Moreover, a high percentage
of fulfilled Bonus criteria is a clear merit for special
attention, e.g. to be nominated to the Grand Travel

Awards as the Ecotourism Operator of the Year”, and
for special marketing campaigns.
Swedish experience show that the basic criteria are
enough to implement ecotourism on small service
providers taking into consideration their operational
structure and limited investment resources.
Therefore we have not translated the bonus criteria.
If there is an interested it is possible to translate
these into English as well.

We want to underline that all information given in
the application of course is confidential, and is
treated with full respect as regards to any possible
trade secrets.

Work shop questions for service providers
How do you market your products today?
Do you think there is a benefit for your company to be labelled with something like Nature’s Best?
Describe the benefits.
Do you see any problems with labelling according to Nature’s Best? Describe.
How much time are you prepared to spend on the application process and courses in ecotourism?
How much can you afford to pay on a yearly basis for participating in a nature’s Best type of labelling?
What do you want to get by being labelled?
Do you have packaged nature based activities or want to package new activities?
Work questions for ecotourism trainers and developers
Is there a need to use this type of labelling to reach the market?
Is there a need to use this type of label to improve the quality of nature based service providers?
Do you see any other needs that can be fulfilled by labelling service providers?
What are the obstacles against creating a label? List and suggest if and how they can be overcome.
Nature’s Best label nature based activities, not lodging only.
Is there a need to package nature based activities or to improve them?
Are you mainly looking for eco labelling of lodging in your country? If so, why? Remember Nature’s
Best is based on labelling nature based activities and to certify providers of those.

Comments:

Basic quality criteria - Nature’s Best
1. RESPECT LIMITATIONS OF DESTINATION
Foreword
Ecotourism is about careful use of what the visitor has come to
see and experience. It is about not cutting off the branch you are
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sitting on. The ecological and social carrying capacity of each
destination has to be respected. Nothing else will work in the
long run. This is why the tour products are adapted to what local nature and culture of the destination can
accommodate. The quality of the visitor experience needs to be safeguarded. This will demand thorough
service provider knowledge about the destination, as well as co-operation with other service providers of
the area, always being extremely sensitive to signals of impact brought forward by local people and
conservation groups.
Ecotourism operators work towards a holistic approach to ecological issues within the company.
Ecotourism means taking responsibility for the destination. Ten visitors can do more damage than a
hundred, if the activity isn’t well planned or if carried out in the wrong way. Ecotourism means
diminishing negative impact or overexploitation, by directly mitigating these – on one’s own, or together
with other stakeholders. Ecotourism can, in practice, mean refraining from arranging trips to perceived
overexploited destinations, where the social or ecological carrying capacity is out of balance. The
ecotourism operator works by the Precautionary Principle. The goal is always to have as little impact as
possible on the natural and cultural environments. To balance these issues correctly, the service provider
needs to make his/her own thorough analysis of the destination. The more visitors to a destination, the
bigger are the needs for such an analysis. Better knowledge about the destination not only minimizes
predatory tourism, it also provides for a better visitor experience.
A travel destination analysis is a must for the ecotourism operator. It can be accomplished in different
ways depending on type of service provider and on the kind or number of destinations. Many service
providers may already have an analysis, but only in their heads. It is better to put it down in writing. A
checklist for making a travel destination analysis is described later. The travel destination analysis will
assist the service provider in evaluating Codes of conduct for the visitors, appropriate group sizes,
appropriate pathways, wildlife viewing, and what other special considerations there may be.
The Right of Public Access is a principle sanctioned by long usage in Sweden, and a part of our cultural
heritage. It is also something that can simplify careful ecotourism operators’ access to their most
important nature resources. An ecotourism operator defends The Right of Public Access. Even if this law
does not explicitly prohibit commercial tourism on land owned by someone else, agreements should be
signed with the owners whose land you are thinking about moving around in, especially if you plan on
doing so on a more regular basis. A Letter of Agreement is provided by Natures Best.
Tourism that include hunting or sports fishing, which in part actually finally consumes certain natural
resources, are here placed in a special category, as they – for obvious reasons – must take on a special
responsibility. See special criteria.
Rules for the service provider
§ The service provider and his subcontractors all know the destination very well.
§ A travel destination analysis has been made in writing and is attached to the application.
§ All local subcontractors and guides have received a specific list of what is expected of them by
the service provider, for each activity that is to be labelled as ecotourism.
§ Subcontractors and/or guides are informed that the visitors may be asked to respond to questions
about fulfilment of the ecotourism criteria.
Rules for the tour
§
§

The travel destination analysis governs how the activity is to be carried out.
The group size depends on the sensitivity of the area to be visited, on environmental factors, and
on the safety as well as the general quality of the visitor experience.

§
§
§
§
§
§
§
§
§
§

§

The landowner has been contacted, unless entry only is of slight importance, or if there are too
many different landowners involved. Please motivate, in this case.
In places where the service provider’s operations are concentrated, or recurrent, the service
provider has an agreement in writing with the landowner.
All landowners receive signed agreements, if they wish.
On public lands in reindeer herding areas, permission for your tour/type of activity has been
received from the County Administration. (See specifically The Reindeer Husbandry Act §93
and 94).
Local regulations and recommendations for protected areas are always respected.
If there is a risk that the activity might contribute to direct environmental damage, the service
provider will refrain from carrying out the activity. (See the Precautionary Principle in the
Swedish Environment Code).
All activities are based upon an ecologically sustainable and ethically acceptable usage of the
resource.
The nature conservation authorities have been contacted, to make sure sensitive nature values
will not be disturbed through negligence.
Hunting tours are also to be evaluated as in special criteria for hunting, Sports fishing tours are
to be evaluated as in special criteria for sport fishing, and other special activities are to be
evaluated as in Appendix with special criteria.
If feeding of wildlife is done for observation purposes, this must be done with the expressed
permission of the landowner, the owner of hunting rights, and the authorities. The feeding will
be done in carefully chosen and undisturbed areas, in ways that will not disturb neighbours and
other users of the area, that does not hurt growing forest or crops, does not increase the risk of
traffic accidents, nor change the natural behaviour of the wildlife.
The specific need for the reindeer husbandry is respected, especially during the critical periods,
as described in the Reindeer Husbandry Act.

Work shop questions for ecotourism trainers and experts
What paragraphs are not needed in your country?
Are there other paragraphs that you need?
Are there paragraphs that should be rewritten to suite your country?
What statements will be very difficult to apply with? Why?
Is there a government or other institutions that investigate and register natural and cultural heritage?
In what way can this information be used to build eco labelled tours?

Workshop questions for service providers?
What are the natural and cultural sights that you know in the area where you work?
Which ones can be used to create interesting products around?
How large groups of tourists do you intend to work with?
In what way do you propose to minimize the risk of damaging the sights?
If you are showing wild life in what ways do you avoid disturbing their natural behaviour?

Comments:

Basic quality criteria - Nature’s Best
2. SUPPORT LOCAL ECONOMY
Foreword
Ecotourism is to integrate tourism development and to share the benefits at the community level.
Nature conservation can easily become counterproductive if local people are against it. Making sure that
people in the area benefit from tourism in different ways, and also earn money from it, is often a positive
drive. Therefore, each tour activity should in the best possible way contribute to the local economy by
local sourcing, purchasing as much as possible in the area.
The more locally produced the better!
Ecotourism around the world is a way to balance local economic development and conservation of
biological and cultural diversity. In many places nature conservation in combination with ecotourism
provides more local revenues than any other kind of nature exploitation. And besides that, many of the
factors that often are a drawback for other industries (long distances, low population density, wild lands
etc) instead turn into important strengths for ecotourism development. Ecotourism already helps many
people that live in sparsely populated areas to support themselves. It provides people with work with
doing what they like the best in forests or other natural areas. Ecotourism contributes to immigration
from outside, and provides jobs locally for young people, to the benefit of the local businesses, schools,
post offices and other social services.
These criteria help the service providers to evaluate how much they are actually contributing to the
economy of the destination. We are well aware that service providers also must make purchase decisions
based on price and quality differences. And sometimes the product or service is simply not available at
the local destination. But the ecotourism approach is about starting a process where the amount of local
products and services gradually increase. Concepts like ”local” and ”nearby” do not have fixed
definitions, so these will inevitably vary from place to place. Here we use the concept of ”local” mostly
in the meaning of the same or the neighbouring municipality.
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Rules for the service provider
§ There is a company policy to give local colour to all activities, like food, lodging, transportation and
guiding.
§ The operator contributes to, or takes part in some kind of local development work (village projects,
education, mountain rescue, volunteer fire brigades, receiving trainers, local associations,
maintenance of local roads or infrastructure, committee assignments etc). Please state which.
Rules for the tour
§ During the activity as much as possible of the products and services are purchased locally. Give a
rough estimate in percentages of the total purchases that are done locally. In the application form a
scheme is offered in which service provider can estimate and fill in local purchase for different types
of goods and services.
§ Visitors are encouraged to buy locally produced and sold products. Please state how.

Work shop questions for ecotourism trainers and experts
What paragraphs are not needed in your country?
Are there other paragraphs that you need to add?
Are there paragraphs that should be rewritten to suite your country?
What statements will be very difficult to apply with? Why?
What locally produced services and goods are available where your service provider operates?
Work shop questions for service providers
How much of the following do you bye locally in percentage:
o Food
o Accommodation
o Guide service
o Transport
o Goods
Do you have agreements with local landowners or other stakeholders? In what way?
Do you employ local people?
Are there problems locally because of your tourism?
Are there other businesses that interfere or disturb your operations – or others that feel you are in the
way? How do you cope with these problems?
Do you take active part in local community matters?

Comments:

Basic quality criteria - Nature’s Best
3. MAKE ALL COMPANY’S OPERATIONS ENVIRONMENTALLY SUSTAINABLE
Foreword
Ecotourism operators are pioneers of best practise environmental management.
We are aware of the fact that travel and transportation does cause negative
environmental impact. In some areas, even serious problems. This is why
ecotourism operators continuously search for the best methods and appropriate
technology to minimise their environmental impact. The goal is for all parts of
the company’s operations to be as eco-friendly as possible. At the same time,
there is real money to be saved here. Alternative modes of transport that saves
energy, provides less emissions and noise are sought after, encouraged and preferred. Lodging facilities
are made more eco-friendly, and waste is minimized, sorted, and taken care of in the best possible way.
All this is a long-term commitment, which can start immediately with just a small change in attitude,
with new routines, new technology and the training of staff.
Therefore, each operator has an Environmental plan and a controller in charge of carrying it out. The aim
is to continuously steer all the company’s operations in a more ecofriendly direction. An important step
is educating and training staff in environmental issues. Another is the choice of new technological
solutions and new work methods. As there is no need to reinvent the wheel, we work in close cooperation with already existing eco-labelling systems (The Nordic eco-label ”Svanen” (The Swan), the
Green Key, the Swedish eco-label ”Bra Miljöval”(i.e. Good Environmental Choice) and the Swedish
organisation for ecological food production ”KRAV” (active member of IFOAM – International
Federation of Organic Agriculture Movements), which labels items such as office materials, food and
cleaning products. Ecotourism operators normally have the biggest influence over their own, on-site
activities, and that is why this labelling system concentrates its efforts on environmentally sustainable
practises in the field. Focus is on making the nature experience as environmentally sound as possible.
On-site transportation is carried out in many different ways. Powered by an engine or not. Ecotourism
operators choose the transportation that best suits the attraction, but with the aim of limiting the use and
thus the negative impact of motorized vehicles. The basic rule is that motorized vehicles can be used for
transfers to and from the attraction, but should not be the attraction itself. Ecotourism operators support

ACID RAIN KILLS LIFE AND
DESTROYS CULTURAL HERITAGE!

the principle of zoning and silent, noise-free areas (i.e. dividing nature areas into zones where motorized
vehicles either can or cannot be used).
The transport to the destination is in itself a polluting factor, which increases with the distance covered.
The service provider tries to minimise this in different ways. In part through using transport alternatives
using the best available technology, and in part by making it possible for the customer to choose means
of transportation with less environmental impact.
The service provider also tries to compensate the environmental impact by actively contributing to the
conservation of nature and cultural assets on-site. Environmental streamlining of offices and home
operations may only result in small gain for the environment, but on the other hand, they are very easily
carried-out and symbolically very important. That is why they are a natural part of this labelling system.
Natures Best provides a digital manual for an environmental plan. In the chapter Investigating and
analysing environmental impact of service providers - Environmental
plan we have listed what is included in the manual.

Rules for the service provider
§ The service provider has his own, written environmental
plan, describing the impact of his operations on the
environment. It is attached to the application.
§ The environmental plan includes a specific list of all the improvements that need to be done, and the
date by which they shall be implemented.
§ The service provider’s environmental plan is available for all interested customers.
§ The service provider has a specific controller (could also be the manager or owner) in charge of the
regular environmental audit of the company’s activities.
§ When new purchases are being made, the choice goes to the best available environmentally friendly
technology and materials.
§ When buying paper, chemicals, food or office supplies, the choice goes to the best available ecolabelled or certified alternatives.
§ There are routines for waste disposal, and all waste is source separated and recycled, when possible.
§ Disposable articles are avoided.
§ At request, the operator will produce all information needed to make an estimate of the
environmental impact of the company’s transportation to and from the destination, as well as during
the activity.
Rules for the tour
§ The operator strives towards using eco-friendly accommodations.
§ Eco-labelled lodgings are used where possible.
§ Regularly used lodgings are influenced into getting eco-labelled.
§ The operator strives towards using KRAV-labelled (Swedish organisation for ecological food
production – an active member of IFOAM, International Federation of Organic Agriculture
Movements), and/or locally produced food.
§ Train and bus transportation is actively offered to the customer, where this is possible.
§ The itineraries of all tours are adapted to the timetabled arrivals – when available – of more
environmentally friendly modes of transport.
§ When using air transport, first choice always goes to companies that have an expressed environment
policy or program, and who invest in fuel-saving engines with less emissions and noise.
§ Transportation of visitors, materials, supplies and food are as efficiently co-ordinated as possible.
§ Local transportation is done with the environmentally best and most resource-saving transport
systems available.
§ Motorized transportation is limited. Motor vehicles can be used for transportation to and from the
site, and during the activity, on condition that they are not the main attraction in themselves, and that
a better, more eco-friendly means of transportation is not available.
§ When investing in new motorized vehicles, the most eco-friendly engines are preferred.
All the operator’s two stroke engines (outboards or snowmobiles) are to be replaced with four-stroke
engines, or other engines with the same or lower fuel-consumption, that are less polluting and have a
lower degree of noise. (Exemption is granted if the service provider can show an investment plan of
how older engines are to be replaced with newer ones during the labelling period until December 31st
2004.)

§

If the service provider uses snowmobiles, all the detailed criteria described in Exceptions: Use of
motors must be met.

§
§
§

§
§
§
§
§
§

More eco-friendly fuels (like alkylate petrol) and oils are used throughout the operation.
Cars used during the tours are at the oldest from 1993. Buses used are at the oldest from 1991.
Helicopters and small aircraft are avoided. Exemption to this rule can be given for transfers to and
from activities where there is no other means of transport available. Please describe the reasons here.
Assessment will be made by the labelling committee, which has a very restrictive stand in this matter.
If using helicopter transportation, with exemption from the rules, the helicopters used shall preferably
be of the kind with improved combustion, lower amounts of emissions and less noise-producing (for
example the Eurocopter Colibri which has passed all the new environment and safety requirements
according to the International Air Traffic Regulations JAR 27).
Other visitors’ nature experience is respected, and a ”Minimum disturbance”-policy is used.
The service provider strives to undertake all transportation of material in off road country during low
season and with the lowest possible impact or disturbance.
If a motor driven electric generator is used, it is sound-insulated and positioned in a way that the
emissions do not disturb. Only environmentally classified fuel is used.
When choosing subcontractors, clear and concise environmental demands are made. The Basic
criteria for the service provider, in regard to environment issues, are also valid for all co-operation
partners.
Lighting of campfires in the outdoors is always done with judgement and according to local rules and
regulations, seasons and the predisposition of the terrain.
Insecticides or herbicides are avoided.

Work shop questions for ecotourism trainers and experts
What paragraphs are not needed in your country?
Are there other paragraphs that you need to add?
Are there paragraphs that should be rewritten to suite your country?
What statements will be very difficult to apply with? Why?
What type of environmental work is done in your country that service providers can
work with to enhance their environmental contribution?
Workshop shop questions for service providers?
In what ways do you contribute to environmental friendly development concerning:
o Transport
o Energy
o Water usage
o Waste disposal
o Recycling
o Technical improvements
Do you have a plan (mental or written) to improve savings and ecological sustainability within your
country?

Comments:

Basic quality criteria Nature’s Best
4. CONTRIBUTE ACTIVELY TO CONSERVATION
Foreword
Ecotourism is to take responsibility for biodiversity and the
foto: Staffan Widstrand
unique values of nature and culture – from virgin wilderness
to agricultural farmlands. Ecotourism defend the resource on
which the existence of ecotourism relies, supporting nature and culture conservation in different forms,
economically and practically, directly and indirectly. Ecotourism promotes, and co-operates with nature
conservation opinion and reaps the benefits from it. It is a partnership for mutual benefit.
The ecotourism service provider supports nature and culture conservation in some way. This is a kind of
self-defence, and an integral part of the business. Furthermore, at times also the visitors can be encouraged
to participate in this work, in various ways. Besides economic support and/or practical conservation work, it
is important to encourage the visitors to spread their new knowledge about the destination’s special values.
Thus, visitors may become ambassadors for otherwise threatened natural habitats, cultural assets or wildlife
and plant species. One method can be to actively show charismatic or rare and endangered species in a nonobtrusive way, protecting them by making them known.
Rules for the service provider
§ Support is given to some kind of nature conservation/culture conservation programs, or to nature
conservation organisations/-projects, preferably local ones. (Please state what and which).
§ The service provider is a member, or equivalent, of a nature conservation organisation.
Rules for the tour
§ The service provider gives information about the most suitable channels to support different
conservation projects to visitors who want to give economic or practical support to nature conservation
initiatives at the destination.

Work shop questions for ecotourism service providers and experts
What paragraphs are not needed in your country?
Are there other paragraphs that you need to add?
Are there paragraphs that should be rewritten to suite your country?
What statements will be very difficult to apply with? Why?
Name conservation projects possible to support – cultural and nature.
Work shop questions for service providers
Are there interesting habitats, flora or fauna that can be safe guarded with monetary help or work from you
and your guests?
Do you contribute in some way to save, restore or protect local cultural heritage?
Are you a member of some conservation organisation?
Do you see any problems with committing your company to mentioned activities?

Comments:

Basic quality criteria - Nature’s Best
5. PROMOTE JOY OF DISCOVERY, KNOWLEDGE AND RESPECT
Foreword
Ecotourism is to travel with a curious and respectful attitude.
Respect comes from knowledge and ethical values. Therefore, to
inform and to influence ethical values are natural parts of an
ecotourism product. For the ecotourism operator, the personal
encounter with the traveller is in focus. Skilled and competent
guides transmit the joy of discovery and knowledge, and now how to
raise enthusiasm among the travellers. This is often an important key to the quality of the visitor
experience. Well prepared pre-tour documentation is also important. Ecotourism is a question of wanting
to influence visitors into having a non-disturbing and respectful attitude towards nature, local people and
their cultural heritage.
Ecotourism is tourism that provides and enhances knowledge, and stands for high quality of guides and
tour leaders. This goes both for their general skills as much as for their ability to transmit knowledge in
an easy-going and pedagogical way. Emphasis is on skilled and entertaining forms of guiding, where the
visitor’s right to the best possible experience is in focus.
Furthermore, the service provider’s knowledge of the destination transpires in all his or her customer
contacts – on the web site, in the brochures, in presentations at travel fairs and over the telephone.
Guides are preferably locally recruited at the destination. Local guides often increase the possibilities of
memorable encounters with the local people, and usually give the traveller a greater feeling of closeness
with the destination. At the same time, when recruiting, also other factors must be weighed into the
equation, like language skills, pedagogic skills and service mindedness. Another good option is
combining professional guiding with strong local participation.
The conduct of the visitor is also important for how the trip fulfils the criteria of ecotourism. Important
local Codes of conduct and information about what is expected from the visitors are therefore carefully
explained. The service providers, through their field staff, have an obligation to try to explain important
social, ecological and economical conditions that may enhance the
visitor’s understanding of the local values of the area.
Ecotourism is, by its nature, staff-intensive, although all activities do
not need a guide present at all times. But ecotourism always
contains an element where the visitor is informed about the
destination, local codes of conduct, safety measures and special
considerations to be taken during the stay.
Rules for the service provider
§ The service provider has made sure that staff working with visitors, and especially guides and tour
leaders, has good knowledge about the destination’s natural and cultural values.
§ Explicit information about the destination is readily available in the service provider’s marketing
materials (brochures, web site etc).
§ Special care is taken to ensure (through in-house training, development of new methods, and
education requirements when recruiting new staff ) that the service provider’s guides and tour leaders
perform high quality guiding and nature interpretation.
Rules for the tour
§
§

Travellers, who make reservations in advance, receive full pre-tour information about the tour and
the destination, together with a list of suggested reading, a list of equipment and Codes of conduct.
The tour product includes some kind of personal encounter/guiding /instruction by skilled staff.
Depending on the kind of travel product, this guiding can vary from an introductory lecture to full
guiding throughout the tour. All visitors are informed about the destination, Codes of conduct and
about the rights and obligations under the Right of Public Access.

§
§
§

§
§
§

Service provider and staff strive actively to interpret knowledge about, and respect for the
destination’s natural and cultural values to the travellers.
Service provider underlines the importance of every visitor’s own responsibility to treat local people
in a respectful way, and of working to avoid environmental damage.
Codes of conduct are used and explained to the participants. They can include:
- Local conservation regulations, appropriate behaviour in sensitive habitats, wildlife encounters,
finding fragile and rare plants.
- Recommendations and local regulations regarding camping, making fires, latrines, waste
disposal, cleaning.
- The Right of Public Access in general and specifically during the tour.
- Rules for access to historical places and/or areas with on-going scientific research.
- Special considerations during the time of the visit. E.g. during the nesting season.
- Respect for the local people and their industries.
In groups without guides (for example certain rafting trips, canoe-/kayak-rentals, or mountain
hiking), the group appoints one participant as responsible for its environmental impact during the
tour.
In groups without guides, all participants undersign that they have been informed about the
operator’s Codes of conduct.
The guide in charge has the relevant education, or equivalent, and is knowledgeable about the
destination and the travel product.

Work shop questions for ecotourism trainers and experts
What paragraphs are not needed in your country?
Are there other paragraphs that you need to add?
Are there paragraphs that should be rewritten to suite your country?
What statements will be very difficult to apply with? Why?
Work shop questions for service providers?
Describe what your customers get to know about you, your rules and
your attractions.
What do you demand of guides that you use?
How do you let customers get acquainted with local people and customs?
Do you see ways to improve on these qualities?

Comments:
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Basic quality criteria - Nature’s Best
6. QUALITY AND SAFETY ALL THE WAY
Foreword
Ecotourism is quality tourism. The customer can trust that
ecotourism labelled products keep high standards all the way. An
approved service provider is characterised by being an ethic
businessman. Responsible marketing, payment ethics and having
all the necessary legal documents in order is also required.
Safety issues are handled seriously. Satisfied customers are the
norm. The travel business partners must be able to rely on that
photo: JoPe Fors och Fjäll
an approved ecotourism operator is trustworthy.
Care, attention to details and service mindedness are words of
honour. The Ecotourism operator are characterised by honest payment ethics, has the necessary
insurance-coverage and respects laws and regulations.
Ecotourism operators take active steps to improve the quality of their products, work towards developing
more priced and packaged tour products, and their marketing is considered trustworthy. The decisive
point is to create the right kind of expectations with the customers, so that all participants feel that the
marketing conforms to on-site reality.
When trips are sold to foreign customers, the service provider and the guides must have the necessary
language skills. The ecotourism label also means that the service provider works seriously with safety
measures, and has well prepared routine measures for worst-case scenarios. The labelling system adheres
to already existing, established, trade-specific systems of safety rules and regulations.
The service provider continuously evaluates customer input. Direct feedback from tour participants also
work as a quality measure in the ecotourism labelling system. If domestic animals are used during the
tours, (for example sledge dogs, sledge reindeer or horses) they are treated with dignity and respect, in
accordance with the regulations of the Swedish Animal Protection Act and with high held ethical
ambitions for animal keeping.
Rules for the service provider
§
§
§
§
§
§
§

The service provider has a minimum of two years of professional experience of nature tourism.
The service provider is registered with the Swedish tax authorities, and has a registered VATand organisation number.
The company has liability insurance. (Please state insurance company and number of the policy).
The company, where needed, has a travel guarantee in accordance with the Travel Guarantees
Act.
The service provider practices responsible marketing which creates appropriate customer
expectations on destinations and activities.
The service provider continuously works at improving the quality of the operation.
The service provider conducts business with honest payment ethics.

Rules for the tour
§
§
§

The service provider has the necessary insurance coverage for the business activities.
Labelled tours are founded on active and serious safety-work. Potentially risky activities are
guided by specifically trained and skilled guides.
During more adventurous activities (for example rock climbing, scuba diving, adventure courses,
whitewater rafting etc) the specially recommended, trade-specific security measures are
followed.

§
§
§
§
§
§
§
§
§

Routines and back-up plans exist for the unexpected and unwanted. (For example bad weather,
delays, accidents or illness). The service provider asks all participants to state eventual health
problems that
may be of importance during the tour in order to improve the quality of the travel experience,
and the participant’s own safety.
Minimum one guide on all guided tours is trained to provide First Aid, CPR (and eventual other
activity-specific life-saving techniques, depending on the kind of activity).
There are routines for receiving and evaluating post-trip customer feed-back forms, proposals
and criticism.
The participants are informed about the possibility of directly contacting the Labelling
Committee with opinions about the tour.
For those participants who want to contact the Nature’s best committee, information about its
direct address is readily available on the service provider’s web site, or printed marketing/
information material.
If domestic animals are used during the activities, (for example dogs, reindeer or horses) they are
treated with dignity and respect, in accordance with the regulations of the Swedish Animal
Protection Act and with high held ethical ambitions for animal-keeping.
The keeping of domestic animals has undergone inspection and has been approved by the
inspector for animal protection/veterinary /environment inspector. The inspection protocol can
be produced upon request.
Safe and working communication tools are available when travelling in the wilderness. This
means FRS radios/walkie-talkies, communication radios, cellphones or satellite phones.

Work shop questions for the ecotourism trainers and
experts
What paragraphs are not needed in your country?
Are there other paragraphs that you need to add?
Are there paragraphs that should be rewritten to suite your
country?
What statements will be very difficult to apply with? Why?
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Work shop questions for service providers
Discuss the Nature’s Best rules regarding quality of business.
Do you find them important? Which ones do you not find

important? Why?
Do you work with domesticated animals? How are they used? Is there a risk that customers will find
their conditions a negative factor?

Comments:

Special criteria
Hunting
Ethic and ecological hunting is a sound way of utilizing
natural resources and gives nature a higher value. This
strengthens preservation in competition with other
exploitations. If game can be of economic value to the land
owners they will also be more positive in accepting the
damage caused by game on crops and forests. Hunting in an
ecotourist way calls for ecological sustainability, high ethic
conduct and good knowledge in game and nature preservation.
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Hunting very often generates high profits which can contribute
to employment in sparsely populated areas where jobs are few.
A service provider in hunting must have an effective management plan for the game hunted and for flora
and fauna in the area. The management plan is revised continually and followed up through a log book
and a yearly summary or balance of the hunting season.

Ecotourism hunting is performed on naturally existing wild game, which have grown up in their
natural habitat. A service provider in hunting knows well game preservation, ecology and hunting
ethics. He or she demands acceptance from the hunter of rigorous rules. Safety is taken very
seriously. Acceptance from the local community is essential. Contribution to local peoples’
awareness of values of eco tourism is important, thereby creating an environment with preserved
wildlife and habitats. Operators in hunting tourism must co-operate with landowners, county
administration, nature conservation authorities and research projects. Hunting must be carried out
with local hunting guides that have deep knowledge of nature, culture and hunting.
Rules for the service provider

§
§
§
§
§
§
§
§
§
§

§

Hunting is only done on listed game during hunting season, or on other forms of licensed
hunting.
The service provider has a minimum two years of professional experience from the
hunting tourism trade.
The service provider abides by the Swedish hunting legislation.
At least one hunting leader/guide within the company must take a course on ecotourism
labelled hunting, arranged by the Ecotourism Society.
The service provider presents relevant facts in writing to hunting leaders and guides.
Please attach these to application.
References and testimonials that attest the knowledge/experience of each guide should be
attached to the application.
Name, education, references and testimonials for dog handlers must be attached to the
application.
Names of tracker dogs, information on relevant training, references or testimonials shall
be attached to the application. The same thing applies to retrievers, where these are
mandatory by law.
The service provider has a game preservation plan, which covers at least 2000 hectares if
south of the river Dalälven, or at least 5000 hectares if north of the river Dalälven.
The game preservation plan shall be attached to the application. The application can be
sent in copy for consideration to the local offices of the Swedish Association for Hunting
and Wildlife Management. The game preservation plan is revised every year. The yearly
plan is filed at the company’s office and must be available on demand from the labelling
committee.
If the service provider does not freely dispose of at least above mentioned land, a
collaboration plan must be made with neighbouring territories. An area of collaboration in

§
§
§

care therefore can consist of company’s own land and parts of the neighbouring land. The
service provider need not have free disposal of, or hunt on all land in the area of care, but
the service providers hunting must be in relationship to share within the preservation area.
Neighbouring land within the game preservation plan can therefore also extract game
according to its share.
If service provider hunts over a smaller area than mentioned before the application must
include a motivation/explanation why the area can tolerate this hunting pressure. The
motivation will be judged by the labelling committee and independent expertise.
Included in the game preservation plan must be:
- Map with acreage of the area
- Account of size and composition of wildlife at the beginning of the hunting year.
Following shall be stated for each species that is hunted:
- Size of the extraction (number)
- How many of each sex (number)
- Age spread and/or other forms of distribution (antlers etc.)
- Form of hunting
- Number of hunters
- Number of hunting days
- How game is taken care of (meat, skins etc)
- Game reports to the county administration, the Swedish Association for Hunting and
Wildlife Management etc
- Relevant meetings and agreements regarding the plan for joint care taking.
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§
§
§

The service provider makes an annual hunting balance account, at the end of each year.
The hunting balance account is kept together with the game preservation plan at the
company’s office, and must be available on demand.
The balance account includes:
- The planned extraction according to the game preservation plan.
- The total shootings for each species during the passed year

-

Size of the extraction (number)
Age spread and distribution between the sexes (number)
Form of hunting
Number of hunting days
How the game was taken care of (meat, skins etc)
Amount of game brought down per man-hour and day of each species
Description of the game reports made to the county administration, the Swedish
Association for Hunting and Wildlife Management etc
Comments and accounts from meetings in the local game preserve district
organisation, with local people, other organisations, guests etc.

Rules for the tour

§
§
§
§
§
§
§

§
§
§
§
§
§

§
§
§

Only naturally existing wild species, grown up in their natural habitat are subject for
hunting.
If hunting is performed upon endangered species, a motivation/explanation must
explain how it can be considered ”natural” and sustainable. The motivation will be
judged by the labelling committee and independent expertise.
Hunting is not performed in enclosures.
All game is taken care of. Meat and/or skins are taken care of.
The hunting leader/guide in charge is always physically present in the hunting area
during hunting.
Local hunting leaders/guides with in-depth knowledge of nature, culture and hunting
are always present during the activity. Local in this sense means from the same region
or the neighbouring regions.
The hunting leader always gives guests a thorough pre-hunt briefing.
The briefing includes:
- Hunting rules (See below under Hunting rules)
- A presentation of the company and a summary of the yearly hunting balance
account.
- Information about future plans, environmental visions and the work to
continuously improve in ecotourism.
- Community information and local partners.
The service provider always does target/scope/sight calibration and practice shooting
together with the guest, in order to test weapons, handling and guest’s shooting skills.
The service provider makes sure only alternative lead-free shot are used.
The service provider presents species, and tests the guest’s knowledge of species, to
avoid guests shooting the ”wrong” and/or protected/prohibited species.
The service provider shares his or her knowledge with the guest. This aims to increase
the fascination for game, for all wildlife and for the whole ecosystem in which
hunting is performed.
The service provider keeps a hunting log.
In the hunting log the following information is entered for each hunting day
- Observed game, brought down game; species, number, sex, age, weight, horn set
etc
- Number of hunters
- Number of hunting hours
The company has hunting rules that must be signed by each participant.
The hunting rules are given to the guests orally and in writing, in a language that
the guest understands.
The hunting rules include:

-

Weapon handling and security, weapon classes and kinds of ammunition
What you are allowed to bring down and restrictions, for example age or sex of
game.
- Species you are not allowed to bring down, especially important in cases where
there is a risk of confusion between similar species.
- Cultural rules and codes of conduct.
- How to handle waste, empty shells, latrines and cigarettes.
- Communications details and liaison practises during the hunt, including personal
safety precautions.
- Transportation
- Handling of brought down game. Ethics regarding respect for brought down game
and for the general public must
be shown.
- What to do in case of wounding
or serious injury.
§ The service provider makes sure the
guest has a valid weapon’s licence
and hunting licence.
Work shop questions for ecotourism
trainers and experts
Is hunting in line with eco tourism values in your
country?
Do you anticipate conflicts with accepting hunting as eco tourism?
What paragraphs are not needed in your country?
Are there other paragraphs that you need to add?
Are there paragraphs that should be rewritten to suite your country?
What statements will be very difficult to apply with? Why?
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Work shop questions for service providers
What rules do you think must be followed when hunting with tourists?
What rules do you find unnecessary? Why?
Would you recommend more rules than those in the Nature’s Best criteria?
Do you have conflicts with landowners or other hunters or other users of hunting grounds? How do you
solve these?
Where is your market? What do they expect of you?

Comments:

Special criteria
Fishing
Ecotourism labelled angling/sport fishing is practised on naturally existing
species of fish and crayfish in their natural habitats, in a way that supports
the conservation of the fish stock and the protection of the natural
environment. An angling service provider operates in an ecologically
foto: Staffan Widstrand
sustainable way, with high ethical and qualitative demands. By informing
about legislation and by promoting fish conservation measures he or she
tries to become a link between guests, owners of fishing rights and fish- and nature preservation agencies.
Local acceptance is essential and it contributes to local peoples’ awareness of the concrete values of fishing
tourism. Thereby, they promote values in favour of waters rich with fish and natural habitats full of life.
The service provider is a natural partner to the fishing rights-owners. The service provider therefore has his
or her own fish management and conservation plan that complement the fishing right owners’ management
plan. It is continuously revised and up-dated with fishing logs and annual fishing balance reports.
Angling in an ecotourism way will give the visitor opportunities for richer fishing experiences because
management continuously safeguards the quality of the fishing waters. Eco tourism angling gives the visitor
an experience that is difficult to have without good guides. Service providers and their guides therefore
have very good knowledge about fishing, fish management and ecology. Guided ecotourism fishing takes
place with a local guide with good knowledge of nature, culture and fishing. Therefore they can also
demand ethic and ecological cooperation from their guests.
Rules for the service provider

§
The service provider has a minimum of two years professional experience from sport fishing
tourism trade.
§
The service provider’s activities abide by the laws and regulations issued by the Swedish
National Board of Fisheries, regional authorities and rules of the owners of fishing rights.
§
The service provider must take a course in ecotourism fishing, arranged by the Swedish
Ecotourism Society, other acknowledged branch organisations, or can show certificates of equivalent
training. The training course also aims to create fish management plans for participating service
providers. During the course, methods for making company-specific catch-reports will be produced.
§
Written agreements for service providers’ fishing activities with owners of fishing rights must
exist, where there is an obvious counterpart. The agreement must be available on demand.
§
Where the Swedish State own fishing right, consultation and agreement is made with authorities,
either the county administration or the Swedish National Board of Fisheries.
§
The service provider has a Fish management plan, which includes:
- The service provider’s over all aim with his or her fishing and tourism activities.
- The goals of the fish management plan.
- A short background description of methods of fishing, fishing-grounds, fish species and
populations if these are of interest, different fish management measures taken by the service
provider and rules for sport fishing.
- A management time table with work duties, time plan and method for catch reports.
- Templates for fish yield in actual fishing-grounds.
- Catch statistics to show how company tourism influence fish populations.
§
The service provider keeps annual fishing balance account. The fishing balance account for
the year is kept with fishing logs at service provider’s office, and must be available on demand.
§
The fishing balance account can be analyzed in relation to the fishing-ground’s carrying capacity.
It also tells how work with the fish management plan is coming along.
Rules for the tour

§
Angling/Sports fishing is practised on naturally existing species of fish, in a way that supports
the conservation of fish stocks and the protection of the natural environment. Exemptions to this
rule will be considered by independent expertise.

§
The service provider keeps a catch log showing the number of caught
fish per person per fishing day (species/kg/cm/fishing day). The catch log is
kept at the service provider’s office and must be available on demand.
3. The service provider has company Fishing rules for the tour, which are communicated to the
participants either orally or in writing. The Fishing rules shall include information about:
- Fishing rules and other legally binding regulations. For example, allowed minimum sizes,
periods of protection, etc.
- How to handle waste, fish lines, latrines, cigarettes, etc.
Ethical rules and methods of fishing:
- the fish must not be subject to unnecessary suffering
- the fish that is to be kept is put to death as swiftly and painlessly as possible
- consideration is shown for other fishermen, visitors and locals
- if fishing catch & release, the fish must be handled as carefully as possible (recommend barb-less
hooks and knotless nets). The service provider must be able to show guests how to release fish to
give fish maximum chance of survival. Information can be found at the Swedish Sport Fishing
Association.
- fishing must be done with rod, line and hook. Exception is fishing for crayfish.
- Commercial tools, nets, long lines, mesh traps etc. are not allowed.
- Fishing tools must be used actively with the fisherman present. The fisherman must be present at
the site of fishing (fishing methods like trolling is considered active fishing, and therefore allowed).
Different types of rigged traps are not allowed.
- For crayfish baited cages are allowed: the cages must be emptied within twelve hours. Crayfish
fishing are also to be judged by its carrying capacity and sustainability.
§ Service providers who do not want to comply with the above rules can apply for exemption, in
which case they must provide ample motivation. Motivations will be judged by the labelling
committee and by independent expertise.
§ Fishing leaders/local guides must have good knowledge about nature, culture and fishing in the
area.
Work shop questions for ecotourism trainers and experts
Is sport fishing in line with eco tourism values in your country?
Do you anticipate conflicts with accepting sport fishing as eco tourism?
What paragraphs are not needed in your country?
Are there other paragraphs that you need to add?
Are there paragraphs that should be rewritten to suite your country?
What statements will be very difficult to apply with? Why?

Work shop questions for service providers
What rules do you think must be followed when angling with tourists?
What rules do you find unnecessary? Why?
Would you recommend more rules than those in the Nature’s Best criteria?
Where is your market? What do they expect of you?
What characterizes an angling experience of high quality?
Do you have conflicts with landowners or other fishermen? How do you solve these?

Comments:

Special criteria
Horseback riding and driving
Peoples interest in experiencing horses and nature together is steadily increasing and it is becoming a big
business. The combination of animal and breathtaking nature is a cutting edge ecotourism product that can
create many job-opportunities in sparsely populated areas. If the horse is used in the right way it is a nature
conservationist when we need to preserve landscape and riding tracks created by old cultures. But horses
can create massive ground damage and to conflicts between horse service provider, landowners and those
who want to protect nature.
Therefore, the ecotourism service provider must work actively to minimize land damage. He or she has to
secure a good working relationship with local people, landowners and other service providers working in
the same area. They must be familiar with local regulations, and know where to ride/drive during different
ground conditions.
The service provider must know how to use horses grazing where it will be to advantage to nature and
culture conservation, and thus be a contribution to the biological diversity. Together with landowners and
farmers he or she cooperates in joint grazing and/or rotation of grazing, to prevent grazing damages. The
manure produced in stables is used on farmed land.
The horses are kept as naturally as possible, from the horse’s point of view. Which means in herds outdoors in large paddocks. For a service provider in horse tourism, security questions have a special priority.
Focus is always on having safe horses and experienced guides that understand both animal and guest.
Rules for the service provider

§
§
§
§
§
§
§
§
§

The service provider is professional in horse handling and horse care, and applies to rules
and laws on animal keeping.
The service provider has a minimum of two years professional experience in the horse
tourism trade.
At least one person within the company has undergone a course in ecotourism labelled
horse tourism, arranged by the Ecotourism Society.
Stables/structure has passed municipality’s environment and health services inspection. A
valid approval certificate exists when renewing the application. The protocol must be available
upon request.
Land use, environmental plan and all handling of feed are well documented and reported to
the municipality/county administration.
The service provider must know how to proceed over land to avoid unnecessary damage.
There is a plan for handling ground damage and timetables for recovery. If necessary,
footbridges, bridges or equivalent must be built.
Agreements with land owners for usage of land exist.
Forage composition is well combined to ensure horses’ good weight.
If the horses do not have free access to grazing, they shall be fed at least three times a day.

Rules for the tour

§
§
§
§
§
§
§
§

A guide is always present during the tour activity.
The guide is experienced and knowledgeable in handle horses and in cross-country riding/
driving. He or she is also knowledgeable in nature and culture of the area.
The guide has good knowledge of people and horses, and interactions between people and
horses.
The horses are well broken/driven and prepared for tour activities.
The size of the group and the number of guides are adapted to the participants’ riding abilities.
The participants are thoroughly informed about the individual behaviour of each horse.
The participants get comprehensive information about what is going to happen and what is
demanded of them (both riders and drivers).
The guide knows how to perform First Aid on horses and humans.

§

§

Safety measures exist to minimise potential damage on horses and humans. This means
information about risks and using/lending of helmets etc. The participants must receive pretour information about precautionary measures they can take. This means information about
good riding boots, safety vests, and the importance of a good accident insurance etc.
The horse’s equipment must be well fitted and should be checked on a daily basis.

Work shop questions for ecotourism trainers and experts
Do you anticipate conflicts between eco tourism riding activities and others?
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What paragraphs are not needed in your country?
Are there other paragraphs that you need to add?
Are there paragraphs that should be rewritten to suite your country?
What statements will be very difficult to apply with? Why?
Are there other animals similar to horses that are used for tourism purposes and that need critiera?

Work shop questions for service providers
Do you have Agreements with landowners and authorities? Or, are they needed?

Do you know how foreign guests feel towards horses and the way they are handled? Describe how
your guests comment on your handling of the animals.
In what ways does your riding affect the areas where you are?
Debate what you need to do to apply with the criteria above. Do you agree that they are important?
Comments:

Special criteria
Dog sledge:
Dog sledge driving offers participants
stimulation in more than one way. First
there is the co-operation between man
and dog. Then there is the experience
of pure winter, winding tracks, biting
cold and starry darkness. Under the
supervision of a professional guide
excitement is mixed with reassurance.
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The tradition of dog sledge driving as a
sport comes from North America. It started as a tourist activity in Northern Europe in the beginning of
the 1980’ies. The service providers that started were experienced competition and tour drivers, with
great knowledge of dogs. Today, the tourist activity has become widely spread in Sweden, Norway and
Finland.
Sledge dog kennels with howling and barking dogs can result in inconveniences for the neighbours. It
can also become a disturbance for both wild and domestic animals when they encounter sledge dogteams with tourists. The ecotourism provider has to secure a good working relationship with local
people, landowners and other service providers working in the same area. They must be familiar with
local regulations in the area, and know how not to disturb wildlife and domestic animals. The dogs must
be trained and kept in accordance with animal regulations. They must be treated in a way that allows the
dogs to behave according to their nature.
Rules for the service provider

§
§
§
§
§
§

§

The service provider’s kennel undergoes inspection by the local municipality’s
environment and public health services. The protocol must be available upon request.
The service provider has a two year minimum of professional experience from large
kennel activities (more than 12 dogs).
Documented discussions and consultations with landowners regarding start- and resting
sites exist.
The land use and environmental plan is documented and reported to the local
municipality/county administration.
The dogs go through adequate autumn training and be in good health and good general
condition.
During activities that take place in temperatures below 15 degrees Celsius, only polar type
dogs are used, for example Alaskan Husky, Siberian Husky, Alaskan Malamute or
Greenland Dog. This because they have fur with undercoat, furred ears and fur around the
genitals.
A plan exists to evacuate hurt, tired or dead dogs, for example with a covered snowmobile
sled, or a toboggan with a dog cage.

Rules for the tour

§
§
§

The guide in charge of the tour has a two years minimum of documented professional
experience from dog sledge driving
The guide has good knowledge of nature and culture.
Guides have good knowledge of the area, and are able to lead the tour so it creates
minimal disturbance for natural life, other visitors, local people, local businesses (for

§
§
§
§
§
§
§

example reindeer breeding) and landowners. If there are reindeer in the area, agreements
have to been made with local reindeer owners.
Guides know how to build a bivouac, First Aid, treatment for frostbite, hypothermia and
life saving measures for people that fall into cold water.
The participants receive a thorough introduction about potential risks, dogs, nature, safety
during tour and how to dress properly in winter conditions.
When designing sledge tours, the service provider strives to create a tour of at least 10
kilometres. This so the guide will have time to communicate with guests, and the
participants an opportunity to really experience the dogs in action.
The workload of the dogs is always taken into consideration. Ground conditions, weight
of the load and dogs level of training rule tour design.
In activities where participant drive a team of dogs, careful information about the dogs’
abilities and how to communicate is given. The build and brakes of the sledge is
described thoroughly, as well as safety rules during the tour.
First-Aid kits for participants and dogs are brought along on each tour. A guide instructs
about the use of First-Aid kits before tour starts.
There is a possibility to communicate on all parts of the route.

Work shop questions for ecotourism trainers and experts
Is dog sledge something to do in your country?
Are there other animals used for transporting people that might need special criteria?
Is it possible to use any of the criteria in this chapter?
What paragraphs are not needed in your country?

Work shop questions for service providers
Do you have Agreements with landowners and authorities? Or, are they needed?

Do you know how foreign guests feel towards dogs and the way they are handled?
Describe how your guests comment on your handling of the animals.
In what ways does your dog sledge activities affect the areas where you are?
Debate what you need to do to apply with the criteria above. Do you agree that they are
important?

Comments:

Special criteria
Kayaking and canoeing
More people discover the advantage of experiencing nature when silently paddling a canoe or a kayak.
Paddling is a perfect ecotourism activity. It is silent, pollution free and offers unique nature experiences.
Wonderful parts of archipelagos, lakes and watercourses can be reached and experienced close up. The
canoe/kayak can take you to places that most boats can´ t. It takes you closer to wild animals. Wild life
seems less frightened by canoes than by other vessels. Canoe/kayak can also mean tents and camping in
areas where before the land was not used. This means canoeing can create problems. Especially if the
close encounters are to close for animal and bird life, and for landowners. Landowners, who previously
were undisturbed, now see their grounds used. Even if camping often is legal there are areas where it is
forbidden or highly unsuitable to camp. Most of the land and water along a coastline is privately owned.
Disturbances mostly happen out of ignorance or carelessness from the canoeist. The ecotourism service
provider can prevent these problems by actively and thoroughly informing paddling guests how to
behave respectfully along the route. The service provider must actively seek agreement with land owners
how to solve this problem. It includes informing participants where it is forbidden or unsuitable to put up
a campsite.
An ecotourism service provider makes sure the guests understand how to behave in sensitive natural
areas, and which areas are sensitive. Far from all sensitive areas are protected by law.
Ecotourism labelled products must include elements like lodging, food, guiding, information,
supervision, saunas, transports, etc. Operating a rental of crafts is not enough.
For canoeing rapid waters there are additional criteria found under the headline ”White-water rafting and
canoe/kayak in rapid waters”.
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Rules for the service provider
§ The service provider knows how to minimize disturbance on wildlife, sensitive natural areas and
local people, due to careless behaviour. He or she works actively to minimize disturbances.
§ The service provider follows rules and regulations about nature conservation, disembarkation
prohibitions, fires, bird and seal-protection etc.
§ The service provider agrees on use of land with landowner whose shores are regularly used for
campsites or landing/berthing of canoes/kayaks.
§ All kayaks/canoes must be marked with service provider’s name, telephone number and/or web
address.
§ The service provider greatly respects the power and chilling effect of water on people. Great
importance must be attached to preventive safety measures and safety equipment.
Rules for the tour

§
§
§
§

§
§
§
§
§
§
§

To be an ecotourism product the tour/travel product includes other tourism elements, such as
lodging, food, guiding, saunas, or transportation to and from the site of embarkation.
The service provider ensures participants have full understanding of appropriate behaviour in
sensitive environmental areas.
The participants receive full information about all rules within the tour, as regards camping,
waste management, latrines, fire making, fishing and other local regulations.
The service provider informs the participants about suitable landing places and campsites, which
with a good margin can be considered within the boundaries of the Right of Public Access. He or
she also propose routes based on current weather forecasts, and on estimates of the participants’
levels of competence.
Special maps are distributed on which suitable campsites are marked, as well as animal
protection areas and otherwise sensitive areas.
Groups/visitors without guide must choose one participant within the group as responsible for
the group’s environmental impact during the tour. All participants will confirm in writing that
they have been informed about the service provider’s codes of conduct for the activity.
Participants are thoroughly instructed in the use of equipment, in paddling techniques, lifesaving
measures and local conditions.
Group size is maximized to 8 kayaks/canoes per guide.
All participants must be able to borrow an EU-certified life vest in his or her size.
The service provider works towards minimising the use of motor vehicles.
The guide has relevant knowledge in life saving.

Work shop questions for ecotourism trainers and experts
Are there similar ways to travel on water that can use these criteria? Note that criteria for white water
rafting/canoeing and ships will follow.
What paragraphs are not needed in your country?
Are there other paragraphs that you need to add?
Are there paragraphs that should be rewritten to suite your country?
What statements will be very difficult to apply with? Why?

Work shop questions for service providers
Do you have Agreements with landowners and authorities? Or, are they needed?

Describe sensitive and interesting cultural and natural sights reachable by canoeing with you.
Describe how you take care not to disturb wildlife or destroy habitats and cultural sights.
Describe how your canoe/kayak trip is organized (number of people, briefing, safety measures,
number of guides and their knowledge).
Do you find that your tours agree with the criteria above? Discuss.
If you have similar types of activities try and use these criteria to test how well they match
nature’s Best.
Comments:

Special criteria
Whitewater rafting and canoe/kayak in rapid
waters
White-water rafting is a unique water activity, where many can
gather in one raft to experience nature in a joyful and inspirational
way. A skilled and licensed guide not only bring the raft
downstream safely, but can also spread knowledge about the
cultural traditions of river rafting and importance of preserving
free flowing rivers and streams. The guide can inspire fun on
water and show the ecological connections between river and
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surrounding nature.
Canoe/kayak-activities in rapid waters are quite like rafting, but the
participant’s own physical strength, knowledge and paddling skills are
more important factors when creating activities.
The service provider must be licensed and trained for white water
rafting and canoeing. Respect for the power and chilling effect of
rapid waters is of great importance and therefore safety measures and
safety equipment are imperative. The service provider applies to all
rules concerning nature protection, restricted animal sanctuaries and
use of fire.
Rules for the service provider

§

§
§
§
§
§
§
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The service provider is licensed by the Swedish Maritime Administration. This means the
service provider must abide by Swedish Maritime Administration requirements
concerning safety, Search & Rescue plans, education and experience of service providers
and guides and written documentation of the white water tour.
The Swedish Maritime Administration statutes about white water rafting are abided by
service provider.
The company has an ongoing, documented dialogue with Rescue Services and police
authorities about planning each season.
The service provider knows how careless behaviour can disturb wildlife, sensitive natural
areas and local people, and works actively to minimise disturbances.
The service provider follows rules and regulations about nature conservation,
disembarkation, lighting camp fires, bird and seal-protection etc.
The service provider has agreed on use with landowner whose grounds are regularly used
for campsites or landing/berthing of rafts/canoes/kayaks.
All rafts/kayaks/canoes are marked with service provider’s name, telephone number and/
or web address.

Rules for the tour

§
§
§
§

A licensed whitewater rafting-guide, with knowledge in nature and culture, is in charge of
each craft.
Wetsuits, approved life vests in appropriate size and helmets are used by each participant
on each tour.
Crafts are never left unguarded, a safety craft, for example a kayak is always present.
When several boats participate, there is a Commanding guide with over-all responsibility
for the whole group.

§

§

§

There are means of
communication (cell
phones, communication
radios or satellite
phones, depending on
coverage) kept in
waterproof packing
during the whole tour.
In white water kayaking
the maximum number of
kayaks per guide do not
exceed 4.
During long tours,
special attention is given
proper waste disposal,
especially latrines.
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Work shop questions for ecotourism trainers and experts
Are there similar ways to travel on water that can use these criteria?
Note that criteria for canoeing are described above and for ships will follow.
What paragraphs are not needed in your country?
Are there other paragraphs that you need to add?
Are there paragraphs that should be rewritten to suite your country?
What statements will be very difficult to apply with? Why?

Work shop questions for service providers
Do you have Agreements with landowners and authorities? Or, are they needed?
What safety measures are taken in your company?
Do you have formal training for rafting and are you certified in some way? Is this training in line with
the criteria?
Describe one of your rafting trips and how you prepare staff and guests?

Comments:

Special criteria
Ships
Foreword
For thousands of years water has been used for transportation. Today shipping is part of our
history, culture and economy. But not only commercial shipping and fishing are part of our life on
water. Leisure cruises and boating is increasingly popular. Shipping and boating is also becoming
an opportunity for the ecotourism service provider. But shipping and boat traffic have an impact
on our environment. Emissions to air and water, noise, disturbing wild life and flora have to be
minimized. There is a tendency towards building bigger boats that can carry many tourists. It can
be a problem for the environment and can lessen the experience for each tourist.
Eco tourism providers realize this and try to minimize negative impact as much as possible. This
is done by having responsible captain and crew, wisely used engines and fuels, good landing
places, not to large groups of tourists and with one or more competent guides. In this way the
visitors can experience unique nature and culture in our seas, rivers and lakes.
Service providers that hire boats and/or crew look for experience and reliability. They seek crew
that know the waters they sail. They use ships with high standard regarding environmental
techniques and/or have high cultural historic value. At times a ship with high historic value can
be exempted from environmental demands.
A problem within tourism on ships is the lack of places to empty latrines, oil and garbage in a
way as no to pollute. The criteria are adapted to reflect this and at the same time motivating
service providers in finding ways to become more sustainable.
Boats and ships are all called ships in the criteria and they are divided in two categories
according to Maritime regulations:
- ships longer than six metres
- ships shorter than six metres.
Rules for the service provider
§ The service provider must be fully aware of disturbances caused thorough carelessness towards
animals, sensitive habitats and local residents, and must work to counteract disturbance.
§ The service provider applies to all rules concerning nature protection, restricted animal
sanctuaries and use of fire.
§ The service provider has in the Environmental plan an action plan to lessen negative impact of
ship transport on nature and wild life.
§ The service provider has a good working relationship with local and regional agencies and
organizations that work for nature protection and land owners.
§ The service provider is a member of a NGO that work for nature preservation and management.
Rules for the tour
§ Maritime law and maritime authorities are obeyed.
§ Ships used are piloted with regard to
passengers, nature and local people’s
wellbeing.
§ Ships must not exceed the speed of 25
knots and must take extra care to avoid
animals such as seals and sea birds, other
ships and rocks.
§ The person in charge of the tour must
have good knowledge in marine and coastal
fauna and flora and in geology.
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§
§
§
§
§
§
§
§
§
§
§
§
§
§

Ships used must be serviced according to the manufacturer’s recommendations to avoid
unnecessary emissions due to bad maintenance.
Fuels and oils used should be the once recommended as best for nature by engine manufacturer.
Those navigating the ship must have good knowledge of the waters where the ship is used for
tours.
Captain and guides on board must have good local knowledge.
An agreement is signed with land owners when docking and using land for excursions etc. This
applies if time at bay exceeds 4 hours.
If guides are used they must have a good working relationship with crew and captain to
guarantee passenger safety and well being.
The crew is familiar with safety procedures and emergency plans.
The ship is powered by engines running on environmentally friendly fuels (for instance
Alcylate). Exceptions can be made if the motive is considered very strong.
All waste is stored on board and deposited at sites where recycling practice is used.
A ship running on a petrol engine has a lower noise emission than 78 dBA.
The service provider provides medication against sea sickness.
VHF radio or mobile phone with coverage must be on board.
Waste water with oil is not disposed of at sea but deposited in harbours with ample facilities.
The ship is painted with environmentally friendly paint.

Work shop questions for ecotourism trainers and experts
What paragraphs are not needed in your country?
Are there other paragraphs that you need to add?
Are there paragraphs that should be rewritten to suite your country?
What statements will be very difficult to apply with? Why?

Work shop questions for service providers
Do you have Agreements with landowners and authorities? Or, are they needed?
Describe how you organize tours on your boat concerning:
- briefing of staff and passengers
- waste handling
- rules for the trip (consideration to wildlife and sights)
- number of passengers allowed
- guides knowledge and number
In what ways can you improve the ship to make it more environmental friendly?
What safety precautions have you taken (also communication systems)?
Do you find your ship ready for Nature’s Best application?

Comments:

Special criteria
Caves and mines
Foreword

Caves give good opportunity for
exciting cave explorations.
There are also mines with
interesting natural and cultural
history. But caves and mines
have sensitive ecosystems,
geological formations and
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cultural remains. Eco tourism
activities must be done with great respect and knowledge to protect unique stone formations,
cultural remains and ecosystems. Service providers must have experienced guides with good
knowledge of ecosystems and other sensitive aspects of mines. The guide works with small
groups and takes safety seriously. Visitors is informed about geology, fauna and flora inside and
outside the mine/cave and how it interacts with surrounding nature. Information is also given on
what to have in mind so the cave can be kept intact.
Rules for the service provider
§ The service provider has a contract with land owner of mine/cave for activities.
§ The service provider is fully aware of disturbances caused thorough carelessness towards
animals, sensitive habitats and local residents, and must work to counteract disturbances.
§ The service provider has good knowledge into the construction of the cave/mine and its flora and
fauna. Information about this is also available in print.
§ The service provider knows of and applies to all rules concerning protected areas, flora, fauna
and use of fire in and in the vicinity of the cave/mine.
§ The service provider cooperates with NGO: s and authorities protecting the mine/cave.
§ The service provider actively participates in work to protect and save the cave/mine from
deterioration.
§ The service provider has a rescue plan that is well known and accepted at local and/or regional
rescue agencies.
§ If the cave/mine is being used regularly the service provider makes a yearly inspection to
investigate any signs of deterioration and damage.

Rules for the tour
§ The service provider has good knowledge in the cave/mine and its surroundings.
§ The activity is organized in such a way that it does not disturb or threaten flora, fauna and
geological phenomena.
§ The tour is led by cave guides with documented knowledge in the subject.
§ Guides have paramedic training and know the rescue plan for each cave/mine.
§ The service provider has a plan that explains how the activity can be sustainable and
won’t damage the cave/mine.
§ Guests are informed well in advance of arrival on what to expect and what is expected of
them. Important is information as regards to physical and psychological strain, for
instance the risk for claustrophobia.
§ Service provider supplies guests with lamp, protective cloth and helmet.
§ In parts of the cave/mine where carbide lamps might sot the cave, electrical lamps must
be used.

§
§
§
§
§

Service provider sees to it that no carbide is left in the cave.
If climbing and diving is done in the cave/mine such criteria should also be fulfilled (not
yet available in Sweden).
Guests must be accompanied by guides throughout the tour.
Guides are well aware of the construction of the cave/mine and its flora and fauna. This
knowledge must be apparent in the tour.
Means of electronic communication is available during the visit in the cave/mine.

Work shop questions for ecotourism trainers and
experts
Are there similar ways to experience nature and
culture that can use these criteria?
What paragraphs are not needed in your country?
Are there other paragraphs that you need to add?
Are there paragraphs that should be rewritten to suite
your country?
What statements will be very difficult to apply with?
Why?
foto: JoPe Fors och Fjäll

Work shop questions for service providers
Do you have Agreements with landowners and authorities? Or, are they needed?
How do you take responsibility not to spoil caves and habitats visited?
Describe how you organize a tour concerning:
briefing of staff and passengers
- waste handling
- rules for the trip (consideration to wildlife and sights)
- number of passengers allowed
- guides knowledge and number

Comments:

Rules for activities that include snow mobile - exemption
document
The snowmobile is an everyday tool in Northern Scandinavia. Much in the same way as small boats,cars,
small aircraft and motorcykles are in other parts of the world. So read this with your transport vehciles
impact in mind. The snowmobile has opened up new possibilities for winter tourism. It is used by
ecotourism operators for transportation of supplies, for transfers of participants and for safety reasons.
But, snowmobiles cause pollution and noise. And they consume a lot of fuel. The labelling has very high
demands on service providers that use snowmobiles. It has to do with environmental adaptation of
engines and fuel. It has to do with the way they are driven.
The labelling system works toward using best available engine and fuel for the environment. At present
it means 4 stroke engines and alcylate petrol (environmentally classified fuel) and nature based oils. A
guide is in charge during transport. Driving should only take place along approved snowmobile trails and
where permitted. Snowmobile safaris cannot be ecotourism labelled. The participants must receive
thorough pre-tour briefing about the rules. The labelling committee is restrictive about approving
activities that do not follow these criteria very closely and sensitive to complaints from other parties in
the tour area.
Work shop questions for ecotourism trainers and experts
Are there tourist activities that should be handled in the same way in your country?
Car safaris to watch wild life etc.?
In what way can you be a part in making the use of motorized transport more environmentally friendly
when creating rules for labelling?
Is it possible to by environmentally friendly fuels, oils and chemicals in your country? Can you help
promote these products?
How can you encourage service providers to recommend environmentally friendly transportation,
produce etc.?

Work shop questions for service providers
Describe in what ways you can minimize the use of vehicles, fuels, oils and chemicals to help improve
environmental conditions. What are the obstacles if you want to do this? Can you see any solutions?
How can you influence guests to use environmentally friendly travel and consumption on holiday?

foto: Staffan Widstrand

Service provider plans and agreements
Travel destination analysis
- investigating and analysing nature and culture
One form is the ”Travel destination analysis” form.
In the first criteria ”Respect limitations of
destination” Nature’s Best demands that the service
provider present a plan that identifies important

information concerning culture, nature and land use
where the service provider is active. This form is
complemented with a map on which described sites
and activities are marked and numbered.
The Travel destination analysis includes the
following .

Company name:_____________________________ Date:________________________
General description of service provider’s activities

Transports (means of travel, reason of travel, days of travel):

Tourist activities (type of activity, days of activities/season)

Land owners( name and property number, written agreement, not written agreement, mutual knowledge
of activity)

Natural heritage (type of heritage, type of protection, Source of information)

Cultural heritage (type of heritage, type of protection, Source of information)

Other uses of land

My network ( contact person, organisation/company, authority etc., telephone)

Possible and known disturbances (type of problem, what is being done, future measures; also
from others )

By making this analysis and then using it the
ecotourism service provider will identify his or
her own impact on the heritage and also other
exploitation impact. He or she will form a
network among those actively working in the
area and those working with preservation etc.,
thereby strengthening the protection efforts. At
the same time the investigation into natural and
cultural heritage will reveal possible future
products that are suited for ecotourism, or
complements to existing products.

How to do a travel analyses operation:
1.

Investigate natural and cultural resources

2.

Analyze their vulnerability to tourism

3.

Plan how to show resources in a sustainable way

4.

Plan how to profit on resources in a sustainable way

5.

Develop, package and price tours

Service provider plans and agreements
The Environmental plan
- investigating and analysing environmental impact of service providers
The form ”Environmental plan” is part of what criteria 3 stipulate ”Make all company’s activities
environmentally sustainable. It is meant to be a plan that corresponds to other certification processes like
the ISO system. The suggested Environmental plan is adapted to small service providers. That means it is
not so administratively demanding. But it still forces the service providers to work towards environmental
sustainability.
The following topics and questions are included in the environmental plan:
1. guests travel to destination
- Where do guests come from?
- How do they travel?
- How can they reach the service provider by public transport?
Measures to make travel to destination more sustainable
The problem – actions taken – costs – When – Person responsible for action
2. transports in service providers eco tourist tour
- Types of guest transport used at the destination? Distance and time guests are transported?
- How is food, equipment etc. transported? Distance and time for service transportation?
- How can environmental impact from service providers transports be lowered?
Measures taken to improve local transport:
Problem – Action taken – price – When – Person responsible for action
3. Accommodation
- How are most of the guests accommodated?
- If heating is used what type of energy source is used? Can energy consumption be lowered?
- What type of sewage system is used? Can it be improved?
- Can sewage water be cleansed where it is created?
- Is water use a problem?
Measures taken to improve energy and water situation:
Problem – Action taken – Price – When – Person responsible for action.
-

4. Cooking and eating
What happens to waste and garbage?
In what way is it possible to minimize waste?
What type of energy and how is needed for food usage?
What kind of equipment is used for cooling and freezing?
Are environmentally hazardous cooling fluids used?
How is hazardous waste taken care of?

Measures taken to improve recycling and waste situation:
Problem – Action taken – Price – When – Person responsible for action.
-

5. consumer goods and equipment
What consumer goods are bought?
Do you use environmentally certified products?
Can the consumption be lowered?
Is there environmentally hazardous substances or components in service providers
equipment?

Measures taken to improve recycling and use of environmentally friendly equipment:
Problem – Action taken – Price – When – Person responsible for action.
-

6. Chemicals and fuel
What hazardous chemicals are used and how much?
Are there less hazardous alternatives?
How are these chemicals transported and stored?
Where is hazardous chemicals depositied?

Measures taken to improve use of fuels and chemicals:
Problem – Action taken – Price – When – Person responsible for action.
-

7. To inform, use and commit the guests
How are the guests informed of the service provider’s environmental work?
Is the environmental plan presented to the guests?

Measures taken to improve guest awareness of environmental work and rules:
Problem – Action taken – Price – When – Person responsible for action.
-

8. Marketing and administration
How much printed material is produced each year?
Is there a marketing plan for service provider website?

Measures taken to improve marketing and administration to lower administrative and marketing effects
on environment:
Problem – Action taken – Price – When – Person responsible for action.

Service provider plans and agreements
Template for agreements with landowners

§

Together with land owner organizations Natures Best have created a form to be used when service providers
are not using their own land.
This form can be used as a platform when discussing and agreeing on land use for tourism. Land owner and
service provider decide what they want to have in their contract and what they want to leave out. If they
want to add agreements to the contract this can be done for example under § 17. There is no Swedish law
that regulate the time length for this type of contract. But it is wise to consider the needs of discussed
tourism activity when deciding on length of contract. In this type of contract, in Sweden, the service provider
becomes a type of lease holder, but not with the same strong rights to use the land as a traditional lease
holder.
The following issues can be valuable to consider in the agreement:
Title: Agreement on use of land for tourism
Land owner (name and address):
Tourist service provider (”lease holder”):
Extent of use:
1. Land owner ………….. property …………….. in the county of ………………..agrees to let
Tourist service provider ……………. Produce tourism activities according to descrition below
on roads, paths and in areas described on attached map. Map is attached to this agreement as
appendix 1.
Specification of activities: ………………………………………..
Length and end of agreement
2. This agreement is valid 1 year from the date …… to the date …… , and automatically prolonged
by one year unless notice of ceasure is done ….. month before end of yearly agreement.
Compensation
3. For the right to use described property the following alternatives can be used. Choose preferred
alternative.
Alternative 1: Service provider has the right to use the property without compensation to land owner.
Land owner is entitled to compensation if damage is caused because of service providers activities,
when damage.
Alternative 2: Service provider shall pay land owner ….. Skr per year. Compensation is payed yearly
to land owners account ………………………..
If VAT or other taxes are applicable they are added to the sum above. Failure to pay within stipulated
time will lead to interest according to Law of interest.
Maintenance and inspection
4. The property must be inspected by both parties before agreement is signed. Thereafter, land
owner and service provider makes a yearly inspection of roads, path and area in question. It is the
land owner that is responsible for summoning to yearly inspection. Service provider must clean
sites used directly after use. Service provider is responsible for management and cleaning of area
in
consultation
with
land
owner
in
the
following
way:
………………………………………………………………………………………………
Raising buildings etc
5. Service provider is not allowed to raise buildings or other constructions within the area or cut
down trees, if this is not agreed upon in this agreement or in another written agreement with land

owner. But, in order to avoid erosion and other damage the service provider, must consult with land
owner on measures to minimise damage. Such measures could be building wooden bridges or
graveling of paths. Service provider is responsible for paying costs for measures taken. The land
owner and service provider also agrees that …………………………………………………..
Information
6. Service provider is responsible for informing participating visitors what areas are open to use
within this agreement. Service provider must accompany and describe other laws and regulations
that apply to the place visited.
Signs and markings
7. Service provider is responsible for putting up signs and marking paths in a way that is in compliance
with this agreement, and appropriate for service operations in designated area. Service provider is
responsible for these costs. Markings and signs are not allowed on living trees.
Land owners rights
8. This agreement does not exclude the land owner, or person appointed by land owner, from
commercial use of the area or the right to hunt and fish. If unforeseen events occur the land owner
must inform and consult with service provider if events can affect service providers operations. If
necessary parties shall agree on new area for service provider to operate on.
Premature ending of agreement
9. Land owner has the right to end contract if considerable damage or disturbance is caused by service
providers activities.
Compensation damage
10. Land owner has a right to compensation if damage occurs on roads, paths and areas described in
this agreement, if they lead to direct costs for the land owner. If damage is caused outside of area
damage claim will be made according to civil law. Before claims are raised a inspection must be
made with both parties present.
Removal of signs, marking etc.
11. After end of agreement service provider must within 1 month remove all signs, marks etc. that have
been put up because of agreed activities.
Information to others that have the right to use land
12. Land owner must inform others that have the right to use the same land.
If property is sold
13. Land owner must inform new owner of this agreement. Land owner must also as soon as possible
inform service provider of the sale.
Transfer of contract
14. This contract can not be transferred by service provider to other parties.
Death
15. If service provider dies the contract will automatically be cancelled and no reclaim can be made for
the remaining contract time.
Other issues:
16. ………………………………………………………
Sentence of arbitration
17. Disputes should as a rule be solved by parties or representatives of parties.
If dispute can not be solved the dispute will be settled in civil court of law.

§

Best practice* and companies to visit within Nature’s Best
Best practice: Lapplandsafari
Web-Site: www.lapplandsafari.se
Region: Ammarnas / Vasterbotten / Sweden
Operation: Traditional Sami cultural camp and conference facilities
- Collection of local culture and environment information
- Cooperation and communication with local peoples and authorities
- Delivery of authentic sustainable product

All photos: Staffan Widstrand

General Summary:

Provides a first hand testimonial on the success that excellent research, cooperation and communication
play in the development of an authentic Sami cultural product. This business operates within a Protected
Area and demonstrates the long term benefits of implementing sustainable tourism practices.
Operator’s Testimonial / General Details:
Lapplandsafari is run by the Vinka family, who has recreated a Sàmi mountain camp, Geunja. It’s located
in the middle of one of the largest preservation of nature areas in Europe, Vindelfjallen in the province
Vasterbotten. The camp has a Sàmi cone shaped peat hut in the yard and a sauna just by the lake. This is
how a lot of Sàmi lived during the 19th century. A life in accord with nature, a life the Viknas want to
share with others.
Anki Vinka about the investment in building the Geunja and what meaning it has had to the area:
Background
After many years of working as a traditional activity operator, we wanted to work in a more sustainable
way and with more focus on our Sàmi culture. We wanted to do this by building a Sàmi mountain camp
using traditional methods and materials - this would be our principle for arrangements and conferences.
We presented the idea to some of our major regular customers and asked if they were interested in
helping us to save the Sàmi culture by continuing to engage us as an organizer and by buying our new
* All Best Practice examples have been made in cooperation with the SMART project of Arctis.

product – Geunja. We received positive responds and some customers even helped us with technical
design and project descriptions.
Collecting information
Then we went collecting useful information in the area. Such as
measuring old edifices, taking photographs, visiting museums and
talking to old people and relatives to obtain as much information and
knowledge as possible. It was also important to find somewhere
where the camp could fit into the nature and with right conditions – a
spring, fishing grounds and hunting grounds – exactly as Sami were
thinking 100 years ago. The perfect place was located in a nature
reserve. We thought it would be a bit tricky because of all the strict rules about construction work and
commercial business in protected areas. But we had no problem with that, thanks to all the excellent
information we had found. We had, without knowing it, taken into account all the aspects that are
required for a sustainable tourism project – the ecological, the social/cultural and the economical effects
and benefits. The authorities considered the project favourable to the nature reserve.
Close co-operation and communication
to be successful. It’s important to communicate with all with the guests, the experts, the museums in the
province, her contractors in the area. But above all, the older locals ces to share, you have to care about
the details. We were us, yet very simple. We found it is actually possibly to
Once the mountain camp was finished, we invited the whole village to show everybody what we had
done, so everybody would feel that they were participating in the project. The whole village came,
including the holiday cottage owners, and they were all very impressed. Today everybody in the village
has only good things to say about Geunja and it has also spread to other areas through the holiday
cottage owners.
Real social history
We have inspired others enterprises to do similar things and today many people call us to get hints or
help in different ways. It’s fun to be able to be a source of inspiration and see that many people have
adapted our way of thinking and therefore are making better products. Here in the village, it’s very
obvious that we are going for sustainable tourism. Now there are three other enterprises operating in the
village, who are also approved by Nature’s Best. There is also a change of attitudes in the whole
province. The authorities are talking about Eco-tourism/Sustainable tourism and see Geunja as an
excellent example. Our success relies on real social-natural history. It’s very important that everything is
authentic to be trustworthy. We are also working in small groups, partly because we don’t want to wear
the area down too much. But it is mostly because we want to be good hosts who are looking forward to
every single meeting with the guests and still are taking great pleasure in storytelling.

Best practice: Vildmark i Värmland
Operations: Proivdes rafting, canoe tours on river Klaralven (includes building raft)
Web-Site: www.vildmark.se
Region: Torsby / Varmland, Sweden / river Klaralven
Practices:
- Purchase of goods and services locally
- Developing network of local businesses and stakeholders
General Summary:
Vildmark i Värmland (translated as Wilderness in Varmland) is a company located in Torsby, central
Sweden, that offers nature based activities and experiences. Through timber rafting, canoeing and white
water canoeing the company allows people to access nature in an environmentally friendly way. Since
1979, Vildmark i Värmland has worked to minimise the burden on the environment by restricting the
number of guests on their activities, and by repairing and maintaining equipment, using local suppliers
wherever possi-ble, and providing valuable information (in various languages) on how to move around
the countryside. All this has been aimed at giving guests a pleasant experience while creating long-term
sustainable activities in the countryside.
Operator’s Testimonial / General Details:
Ing-Marie Junler regarding the local characteristics of the company.
Local networks that support everyone
The long distances we travel on the rafting trips mean that the principle of local buying must be applied on
a longish geographic scale. Therefore we have chosen to buy every-thing we need as close as possible in
order to support the local trade and industry. But at the same time we create a local network which will
support us in the long run. Everyone gains by creating good possibilities for the people in the area. Today
we merchandise lo-cally and services from a local
distributor of timber and from a local bus company. It
isn’t always cheapest to buy locally but it gives other
benefits, not only for us. After we brought some pressure
to bear upon a local supermarket, they started to buy
bread from a bakery here in Torsby instead of from a
big one in southern Sweden. And now they are able to
sell fresh made bread every day. We try an influence
other contractors in similar ways. For instance, now it
is possible to buy Elk meat from the district and we get
more ecologically and locally produced vegetables. It is
also a way for us to show and act ac-cording to the policy
about sustainable tourism in which Vildmark I Varmland
stands for. And we noticed that our way of thinking is
foto: Vildmark i Värmland
spreading.
Personal contacts are worth more than the price
That we trade locally and provide packages of supplies to our guest is something very valu-able for the
local economy. Particularly to small distributors, such as the little shop in the village which otherwise
might have closed down. Therefore we pay full price and in ex-change they pack the provisions for us - it is
a mutual way to profit, and it supports the shop and services in the district.
It’s valuable to have personal contact with local contractors who can deliver what we need, when we need
it. To be able to call a con-tractor Sunday night because we got more guests than we expected, is more
worth than to buy cheaper from somewhere else.
A local establishment must be trustworthy. It means to have a healthy and professional business relationship
with all distributors not by forcing them to drop prices or by being an impossible negotiator. You gain more by a network where people support each other.

Best practice STF: Grövelsjöns Fjällstation
Web-Site: www.stfgrovelsjon.com
Region: Dalarna, Sweden
Operations: Offers mountain experiences (summer & winter),
nature/culture courses, and life-quality courses
Practices:
- Use of renewable and natural energy for heating
- Implementing of recycling program (source separation of waste)
- Use of non-chemical based cleaning solutions and techniques
General Summary:
STF - Grövelsjöns Fjällstation (Mountain Huts of Grovelsjon), where the road ends, is a pioneer among
Swedish mountain stations when it comes to environmental adaptations, ecological ”KRAV” food
(”KRAV” is a Swedish body active within IFOAM - International Federation of Organic Agriculture
Movements) and ecotourism. The mountain station is environment-labelled with the Nordic Swan, and
the peat from two bogs and a heat exchanger take care of the heating of practically the whole
establishment. Furthermore, the restaurant is KRAV-labelled and local produce is an important concept
when purchasing food and services.
A varied and interesting selection of courses, adventures and experiences is offered, and the key to their
success is of course the knowledgeable guides
at the station.

The mountain station of the Swedish Touring Club by the lake Grövelsjön has actively
participated in recreating one of the most important fäbod (a kind of cabin for animals and
people, by the grazing lands) of the area. Today, the station’s most important contribution to
nature conservation is raising the awareness in the new generations about the unique culture and
nature values in the mountain ranges.
Operator’s Testimonial / General Details:
Charlie Ekberg, manager at the hut, discusses 10 years of working and making adjustments to
make the establishment environmentally friendly.
Energy
STS (Swedish Tourism Society) has always been working with sustainable and eco
-tourism. In the beginning of the 1990’s, when eco-tourism became widely known as a concept, they
started to make adjustments to the mountain huts of Grovelsjon. Originally heat pumps were installed in
1985 for economical reasons. On the other hand, the economy has to be a driving force in a trustworthy
environmental investment. We are saving a lot of money because of our reduced oil consumption of nonrenewable oil (1m³ oil/year against 100m³ oil/year). An oil-fired furnace is more safe and uncomplicated
than heat pumps. We also use more electricity than earlier, but it’s more cost effective and renewable so
it feels just right. We have chosen to convert energy from bogs, but it’s also possible to use geo-thermo
energy, wind or airpower.
Source separation waste
We started to source-separate waste as early as 1993, a very symbolic action because the community’s
refuse collection wasn’t completely edified. We were even reported for recycling too much paper. The
fact is that the contractor was paid less for our garbage. We reduced cost from 60,000 to 13,000 Swedish
crowns at once.

Today the contractor is very grateful to the diligence we showed. Now he’s taking care of all
recycling and has improved his work environment. We, on the other hand, have become experts
in recycling and a dialogue partner to the community. It has contributed to that the community
has become really good at source-separation.

Handling of chemicals and
certificating
We were one of the first in the
hotel business to use dry mopping
- previously it was only being used
in hospital care. It was expensive
in the beginning but the equipment
has a long life-cycle and is
practical. The vacuum cleaner is
only used when it comes to springcleaning. It has given both better
work environment with fewer
heavy lifts, less handling of
chemicals and generally speaking,
a cleaner environment.
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We were also one of the first
establishments in Sweden with an eco-labeled restaurant, by Nordic Swan. In fact, our business is too small
to use a system as big and complicated, and therefore expensive, as the Nordic Swan, but it’s good for our
trustworthiness and also a part of working with sustainable tourism. Maybe it would be enough to be
approved as an organization by Nature’s Best today, but than I would like the demands tightened up.
Effects
We can only see positive effects, even though it has been tough many times. But now it’s forgotten.
• The staff have been very positive and easy to work with. Once they had started we had to hold them
back more than push them forward.
• The profitability for the whole establishment has been good thanks to the cost effectiveness we got
by our environment management.
• We have got a lot of attention in media and in the district - mostly because we have been first or one
of the first to get certificated in different programs.
• We got awarded with the province’s prize for the environment.
• We are cooperating with SIDA to educate African managers in questions about environment.
Hints
Think with your wallet:
• Don’t see investments as a cost, but as a way to save and earn money.
• Think and act for a long-term, not just one season ahead - it will be rewarded in the long run.
• Don’t give in and don’t hurry too much - the solutions will come gradually.
The largest pressure on the environment is often the biggest cost and therefore a way to earn money in
taking action. We were surprised that the energy - and cost savings were so big - and it seems as if we are
harvesting the largest winnings now.
You need energy, purposefulness and to make contracts to succeed with these kinds of projects. And you
have to think that there is a constant development going on. Hard work will always be rewarded.
We often hear that we are the driving force in the Swedish Touring Club, both by guest and by people in
the organization. The fact is that the establishment has never been doing so good as it is now. I think it’s
because of our environment management and the award given to us by Nature’s Best. Sustainable
tourism and eco-tourism have put words on what people want tourism to stand for and they start to take
for granted that it will be applicable to establishments with the nature as a working site. It feels good for
us to put environment behind us and be able to focus on sustainable tourism and eco-tourism, which
stands for so much more.

Best practice: Rid i Jorm
Operations: Guided mountain horseback riding tours
Web-Site: www.korpensoga.com
Region: Gaddede / Jormvattnet , Sweden
Practices:
- Exchange of local and natural knowledge
- Measuring impact on nature and capacity effects
- Educating guest on impact on nature
General Summary:
The exchange of knowledge regarding impact on natural surrounding by tour operations allows both the
business and local authorities to record and take action on preventative measures to sustain local fragile
environments and to continue to provide valuable and educative tours for guest.
Operator’s Testimonial / General Details:
Testemonial from: Rid i Jorm, Jamtland
The company Rid i Jorm arranges tour riding with Icelandic horses, cave expeditions and mountain
hiking with packhorses. The whole business relays on close co-operation with the inhabitants in the
village of Jormvattnet and the respect for the sensitive nature and the surrounding Sàmi villages. The
riding is free riding with competent guides, where they try to avoid creating beaten tracks on the moors
of the mountain and the overnight rest-stops are changed at regular intervals.
Ola Sudqvist about how his company is working actively with wearing [deterioration] of the ground and
how he involves and works with the local authorities.
Co-operation and exchange of knowledge
Because of the fact that we are located in a national park and have to apply for sanction for our business,
it’s important to us to have a close and good co-operation with nature conservators, owners of reindeers
and authorities. It leads to the possibilities to exchange information and experiences to all participants.
For instance, the nature conservators participate in our tour riding once a year to see how we act in the
nature. We, on the other hand, report to them what’s happening in the area. Our co-operation has been
working out very well. By showing that we handle things good, we achieved an expanded sanction for
our business in the national park.
Knowledge about wearing [deterioration] of the ground
Our biggest impact on nature is the wearing from our horses. Currently there is very little knowledge
about wearing of the ground and therefore we put in a lot of work in learning more about the subject
[impacts] and to share the knowledge. We are studying how clearly [easily] you can see the marks made
on the ground and how long time it takes before they disappear on different kinds of vegetation. In that
way we are building knowledge about wearing of the ground and how much time the nature needs to
recover. We then report everything to the authority, including a plan of action.
Nowadays we think about the nature’s restrictions [capacity] in the areas we are riding in and we ask
ourselves these questions; How much can this ground bear; Is it best to ride side by side or is it better for
the ground to ride in a row and by that create trails –
and in that case, can other people use the trails and can
the ground recover from that etc. We know what
vegetation we can ride on and we know which one we
can’t ride on because the marks don’t go away.
We also pass the knowledge to our guests because it’s
important to explain what happens when we are riding
in the sensitive mountain area. They are interested and
they do care – they enjoy untouched nature and think
its positive that we care about it.
foto: Rid i Jorm

Information gathering and influence
If you are not educated in nature conservation you can start to co-operate with someone who is. It’s also
good to complement with different education and courses. For instance, we are co-operating with a
school that includes its course on Mountain Ecology with us and from which we have learned a lot.
Much of the information, such as inventories of species of vegetation can be found at forestry companies
and authorities.
Rid I Jorm is active in a project to save the
gerfalcon in the area. A portion of the price that
the guests are paying goes straight to the project.
In return, we receive information about what is
happening, the actions which are taken and quite a
lot of marketing. Our guests think that it’s very
exiting to hear about what’s going on and are
satisfied to know that they are contributing to the
rescue work.
We live in an area that has a lot of snow-mobiles
and many mobile trails. We are engaged in
developing trail systems for skiing and dogs. We
have guests who are willing to come here in the
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wintertime – now it’s getting the authority to
realise it.
Hints
I have learned that if I’m going to succeed with my tourism investments, it’s extremely important to
involve everybody who lives in the area or is involved in it. Therefore, you need to get as much
information as possible before you start the business:
- which other interested parties exist in the area
- can any problem come up with hunting groups and landlords
- focus on common interests instead of prospective conflicts
- arrange a general meeting, inform in a informal way, invite hunters, landlords and other interested
parties, involve the people
- don’t overrun local people.

Best practice - Nutti Sami Siida
Operations: Reindeer sled safaris and traditional Sami cultural
experience
Web-Site: www.nutti.se
Region: Jukkasjarvi-Seppero / Sweden
Practices:
- Incorporating traditional knowledge and culture
- Ensure guides are well trained
- Provide guest with educational experience
General Summary:
By thoroughly explaining and demonstrating cultural experiences, guest become familiar with traditional
values and the close connection between local people and nature. As well, guides must be properly
trained in dealing with multi-cultural differences and being able to explain and demonstrate the value or
benefits of cultural diversification.
Operator’s Testimonial / General Details:
Testemonial from: Nutti Sámi Siida i Jukkasjarvi, Norrbotten
Nutti Sámi Siida is an event and activity company with long experience and is frequently demanded by
the Ice Hotel, one of biggest tourist attractions in Sweden. They are delivering thoroughly dealt with and
genuine arrangements concerning Sámi phenomena such as the reindeer, traditional Sámi food and
culture.
Marit Sikku Tragardh about how their guides make the guests to want to know more about the Sámi
culture and the Sámi relationship with nature.
A real experience
It has always been natural for us to work with sustainable development because we are dealing with
Sámi tourism. The Sámi culture is like that and has always been that you don’t leave visible tracks in
nature. Working with sustainable tourism and Nature’s Best is only strengthening our work towards
sustainable development. Therefore we chose to work in small groups – we do not want to put on a too
much pressure on nature.
The main purpose of our business is to show the guests that Sámi, then and now, have been using nature
as a renewable resource. The guest is able to experience that here on the spot. That is what our products
are about – to give a real picture of the Sámi and their traditions. We also want to show how you can take
charge of and use old knowledge and traditions. It’s important to pass on the attitude of not disturbing
nature, the animals and the culture.
Proud guides
The guides and the staff members must be proud of telling about our [the Sami] way of living and
represent what our product is promising. The guide has a very important part in our arrangements - they
are the ones who can make our inheritance lifelike by showing how we are working with the reindeer,
cooking traditional foods, and wearing Sámi costumes. But above all, they can in a real and genuine way
tell about how the Sámi are living and have been living, because they have strong connections to the
traditions themselves.

We have high demands on our guides and they are use to working with reindeer, have good local
knowledge, be skilful and interested in nature and the Sámi culture. They should also know the
languages and like guiding and taking care of people. Some guests are ignorant and have
prejudices about the Sámi traditions, such as hunting and fishing. Sometimes quite heated
discussions can come up in the hut, which our guides must be able to handle in a professional
way. It is very important to us to have local connections and in that way be assisting in
developing the Sámi trade and industry. Our guides are locals and we buy services from other

Sámi and reindeer keepers.
In that way we bring more
Sámi in contact with the
tourists and hopefully are
increasing the
understanding between
them.
The guests want to learn
Our guests appreciate the
openness of the guides and
are astonished by their and
the Sámi people’s
knowledge about nature –
and want to learn from
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them. Of course, that
increases our guide’s pride
in their ancestry. It compensates for all the drudgery it means to give so much of yourself all the
time and to have the strength to be sufficient to all the guests – even those who are coming in the
end of the season. We are improving the knowledge of the guides and the staff members by
providing them with information, inviting lecturers and by organizing information days where we
discuss how to improve and develop our skills and products.

Comments:

Companies to study/visit within Nature’s Best
Marketing (national and international)
The Silent Way
- Nature’s Best activity/arrangement
- Means of marketing
- What makes the marketing work?
Polar Quest
- Nature’s Best activity/arrangement
- Means of marketing
- What makes the marketing work?
Rid I Jorm
- Nature’s Best activity/arrangement
- Means of marketing
- What makes the marketing work?

-

What negatives have you seen with
the plan?
Vålådalens Fjällstation
- Nature’s Best activity/arrangement
- Was it a lot of work?
- Do you need it?
- What benefits have you seen with
the plan?
- What negatives have you seen with
the plan?

Safeguard of natural and cultural heritage
Lappland Safari
- Nature’s Best activity/arrangement
Product development
- What have you chosen to
Vägvisaren
safeguard?
- Nature’s Best activity/arrangement
- Positives and negatives with your
- How did the product develop?
commitment
- Why is it more profitable and/or better today?
Rid I Jorm
Larsbo Gård
- Nature’s Best activity/arrangement
- Nature’s Best activity/arrangement
- What have you chosen to
- How did the product develop?
safeguard?
- Why is it more profitable and/or better today?
- Positives and negatives with your
Bittena Lamm
commitment
- Nature’s Best activity/arrangement
Omberg, Sveaskog
- How did the product develop?
- Nature’s Best activity/arrangement
- Why is it more profitable and/or better today?
- What have you chosen to
safeguard?
Creating network for exchange of knowledge and
- Positives and negatives with your
experience
commitment
Ammarnäs Fiskecentrum
- Nature’s Best activity/arrangement
Better operational structure
- Why did the network start?
Orust Kajak
- What is important to remember?
- Nature’s Best activity/arrangement
- What are the benefits?
- In what way has the operational
Vålådalens Fjällstation
structure improved?
- Nature’s Best activity/arrangement
Vildmark I Värmland
- Why did the network start?
- Nature’s Best activity/arrangement
- What are the benefits?
- In what way has the operational
- What makes it worth while?
structure improved?
Äventyrsresor
- Nature’s Best activity/arrangement
Staff involvement and pride
- Why did the network start?
Nutti Sami Siida
- What are the benefits?
- Nature’s Best activity/arrangement
- What makes it worth while?
- Describe involvement and pride
among staff
Environmental plan
Grövelsjöns Fjällstation
- Nature’s Best activity/arrangement
- Was it a lot of work?
- Do you need it?
- What benefits have you seen with the plan?

STF - Saltoluokta Fjällstation
- Nature’s Best activity/arrangement
- Describe involvement and pride
among staff

