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INTRODUCTION
Project Summary
cotourism is defined as "responsible travel to natural areas that
conserves the environment and sustains the well-being of local
people" (the International Ecotourism Society, 1992, World
Wildlife Fund, 1994). Ecotourism labelling has been introduced in several countries around the world, although it still has a limited application in Europe. Labelling sets a number of targets for the business or
the ecotourism product; for the tourist and his/her protection; for
nature and its respect and preservation; and for the local communities and economies and their viability.
The ECO-ROUTE project aimed to help businesses, associations and
public authorities in rural areas of Europe to improve their knowledge
about ecotourism, the need for quality assurance of ecotourism services and the benefits of labelling. To achieve this aim, the project put
its main emphasis on learning, skills development and capacity building for the main stakeholders of ecotourism. Four regions were
selected to pilot test the project tasks and assess their results and
potential for expanding them more widely. These four regions are:
• County of Norrbotten in Northern Sweden;
• Prefecture of Thesprotia in Epirus, in North-Western Greece;
• Szigetkoz region by the river Danube in West Hungary; and
• Maramures and Bihor Counties in the Carpathian region, in NorthWestern Romania.
These regions feature rich and diverse natural and cultural resources,
undergoing different stages of tourism development. The local
resources support a significant range of ecotourism activities in all of
them and there is potential for further and more quality-orientated
development.
The project tasks have been implemented in four stages:
1. Initially, the national project teams in the four participating countries have undertaken a review of the legal framework and the
labelling systems related to tourism in their countries; the European
experience beyond the participating countries was added by the
Swedish Ecotourism Society in order to create a comprehensive database and form a proposal for a European ecotourism certification system.
2. Then, a survey of entrepreneurs offering ecotourism services and
facilities in the pilot areas, as well as of other professional people
assisting in their delivery, was carried out to explore their experiences,
attitudes and aspirations.

E
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3. On the basis of the findings from the national reviews and surveys,
a training package was put together, addressing ecotourism entrepreneurs and professionals. The training package aimed to help trainees
appreciate and apply the criteria for ecotourism labelling in their business/area, thus increasing their capacity to provide high quality services and enhance their business/area prospects, and at the same time
strengthen the local economy and protect the environment. The
training material was developed by the Swedish Ecotourism Society,
on the basis of their Nature's Best label; subsequently the material
was "localised" in the three other pilot regions, i.e. adapted to local circumstances and translated by the project partners.
4. In order to establish links and good communication with the local
communities, a local "task force" was set up in each pilot area, which
mobilised the local entrepreneurs, public authorities, educational
institutions and other interested individuals, implemented the training
activities of the project and organised the local effort for the introduction of an ecotourism label.
In the course of project implementation, which started in October
2003 and finished in early December 2005, the project partners were
constantly disseminating the project activities and results through the
publication of brochures and other promotional material, a dedicated
website (www.ecoroute.org), four regional workshops and an end-ofproject international conference. One regional workshop was organised per pilot region, bringing together the transnational project partners and the local target groups to discuss interim results of the project and provide a transnational platform to discuss prospects for ecotourism certification in the participating regions. The conference
brought together several other European networks active in the field
of ecotourism or rural tourism more generally, to exchange experience and discuss the prospects for the establishment of a European
ecotourism label.
This pilot project was co-funded by the European Commission,
Directorate General Education and Culture, Leonardo da Vinci
Programme, for a period of two years.

The structure of the Good Practice Guide
This Guide draws upon the experiences gathered during the ECOROUTE project, aiming to offer ideas to all those who are interested
in ecotourism, either as providers or as policy makers or trainers; and
encourage the use of the ECO-ROUTE learning package and the capacity building approach developed by the project, in order to promote
ecotourism certification in different environments across Europe.
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The Guide is published in print in four languages (Greek, English,
Hungarian and Romanian) and includes two parts, as follows:
• Part I: The European Experience - Current Best Practice in
Ecotourism Labelling, presents a review of the legal and regulatory
framework for ecotourism certification in the participating regions
and countries, including best practice examples of ecotourism-related
labels.
• Part II: The experience from trying to set up an ecotourism label in
the participating regions is discussed, starting from a presentation of

8
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the natural and cultural resources of the pilot areas, and then giving a
step-by-step account of the project achievements, including the training package, the capacity building methodology, the mechanisms
used to "integrate" the project implementation and results in the local
communities, and finally the lessons learnt and the legacy of the project.
The Guide includes also an Annex with a more elaborate presentation
of best practice examples of ecotourism or other related labels.
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PART I::
THE EUROPEAN EXPERIENCE - CURRENT
BEST PRACTICE IN ECOTOURISM LABELLING
1.1 Review of legal framework for ecotourism certification in Europe

s with most economic activities in Europe and elsewhere, ecotourism is governed by both statutory and voluntary regulatory
systems. The brief description of these systems below, shows that
in some countries, there is robust and structured statutory framework,
whereas in others, such a framework is more fragmentary and ad hoc. As
a rule, statutory systems strive to protect the environment, on the one
hand, and the client of tourist services, on the other hand, and incorporate usually legislation for Protected Areas or regulations for the supply of
agrotourism facilities and services or other forms of mild tourism.
Voluntary regulatory schemes are becoming increasingly popular in the
sector of "alternative" tourism, representing agreed "codes of practice".
They vary widely in terms of sophistication and scope but they share two
features: firstly they are market driven; and secondly they are built
around sets of criteria that represent best practice. Quality labels represent the most structured of these schemes. Labels are sought by private
firms as a marketing device, and are usually granted by independent
agencies or committees entrusted by the firms themselves, which ensure,
as much as possible, objectivity and the observance of standards.
The aim of this part is to review both statutory and voluntary regulatory
systems related to ecotourism, including legislation and labelling schemes
in the four countries participating in the ECO-ROUTE project, namely
Sweden, Greece, Hungary and Romania; and to complement this review
with characteristic and interesting examples from other European countries, in order to create an extensive database of best practice examples
and criteria for certification and labelling of ecotourism activities and services.

A

The ECO-ROUTE project partners during a study visit to a peninsula south of Malmo,
Sweden, where bird-watching is a popular activity

A picturesque rural tavern in Hungary offering traditional meals
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1.1.1 Legal and regulatory framework in the ECO-ROUTE
project countries

Sweden
The Right of Public Access to Nature in Sweden is fundamental to all
kinds of nature tourism. This right makes it possible for everyone to
enjoy the countryside, on condition that responsibility, consideration
and good judgement govern every nature-based activity. The right of
public access does not automatically grant rights to non-profit or
commercial organisations to pursue their ecotourism activities. Such
activities are authorised in the countryside only if they do not result
in inconvenience to landowners, or if the landscape and animal life are
not damaged.
In both national parks and nature reserves commercial activities such
as organised tourism have been forbidden or restricted and often
The ECO-ROUTE project partners during a study visit to a certified forest school in the
Szigetkoz region in Hungary

Winter
scenery
in
Lapland,
Sweden

Magnificent views in the Falsterbo peninsula near Malmo, Sweden
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require a permit from the County Administrative Boards. At present
the government is easing up these restrictions with a view to allow
the pursuit of commercial activities such as tourism, as long as their
impact on the protected eco-systems is controlled.
There is no formal licensing system for tourism operators and enterprises in Sweden. There are though certain regulations imposed by
local health authorities on handling food (preparation and service), on
waste and sewage treatment, and on the treatment of animals
(sledge dogs, horses, reindeers etc). Moreover, insurance regulations
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protect the client's money in case a tourism company goes bankrupt,
monitored by "Kammarkollegiet", the Legal, Financial and
Administrative Services Agency.
There are very few safety regulations for tourism. For instance, formal
certification is required in order to organise white-water rafting; and
there are quite strict regulations for fishing and hunting.

Hungary
The right of public access is applied to all natural sites, which are open,
unfenced and do not carry a "no trespass" sign. Everyone has the right
to visit the countryside. Visitors can move and act free as long as they
do not cause damage or loss and do not disturb others in the exercise
of their rights.
The nature conservation act, as a general framework, does not contain any clauses pertinent to activities within nature conservation
sites. However, The Directorates of the National Parks have the
authority to manage and control all types of ecotourism activities,
within their area of jurisdiction. Long term agreements between tour
operators and these Directorates seem to decrease excessive bureaucracy.
Most tour operators in ecotourism cannot meet the required safety
standards. As a result, only 3-4 enterprises in Hungary have the right
by law to organise, for example, rafting, but many more are active in
this market.
The right to hunt belongs to the owners of the site, who can delegate
their rights to other persons or hunting associations. In all protected
areas, the competent national park Directorate makes decisions concerning hunting. In all other areas, hunting associations self-regulate
hunting. A fishing licence is also required for fishing at lakes or rivers,
except private lakes. Fishing associations sell limited numbers of these
licences in all sites suitable for fishing activity.

Romania
Tourism operators must have a license in order to run tourism related
activities. The Executive Manager of these operators must be licensed
by the Ministry of Transport, Construction and Tourism. The Public
Central Authority for the Protection of the Environment establishes
the administrative structures for tourism in all the biosphere resorts,
national parks and natural parks.
The General Sportive Hunting and Fishing Association has the role of
coordination and control regarding the hunting and the fishery fund.
It also issues the permits and licenses for hunting and sport fishing.
GOOD PRACTICE GUIDE

Wilderness and rich biodiversity are the strong assets of the Danube river in Hungary
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Rural life scenes are very common in the Prefecture of Thesprotia, Greece

Greece
In Greece, ecotourism is a new concept, which is gradually being
recognised by public authorities. There is no legal framework directly
linked to ecotourism services in Greece. WWF has been commissioned
by the Ministry for the Environment, Planning and Public Works to
conduct a study of international good practice and propose a guide
for ecotourism management in protected areas, to assist the sound
operation of the Protected Areas' Management Boards. The legal and
regulatory framework is insufficient with respect to quality certification of ecotourism and tourism generally and is limited to the classification of tourist accommodation units.
Regarding the right of public access to the countryside, trespassing in
private land is forbidden but only if the property is fenced. However,
fencing of private properties is forbidden if it restricts access to
coastal areas, forests and other non-private areas of public interest.
There are no explicit legal provisions with respect to safety regulations
for ecotourism activities. All tour operators must be licensed by the
National Tourism Organisation, while safety regulations lie with local

14
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Breathtaking views in the nature reserve of the Delta of Kalamas river in the Prefecture
of Thesprotia, Greece
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1.1.2 Certification procedures and labelling schemes in the
ECO-ROUTE project countries

The Association of Ecotourism in Romania is an NGO that is particularly active in the ecotourism sector. It is essentially a partnership for
nature conservation and tourism in Romania, operating mostly in protected areas, in cooperation with tourism associations, non-governmental associations (acting in local development and nature conservation), nature conservation projects and tourism agencies. They are
currently developing an ecotourism label.
More info: http://www.eco-romania.ro

Sweden

Greece

The Swedish Ecotourism Society (SEF) has initiated the "Nature's Best"
ecotourism quality label. SEF is a Non Governmental Organisation
(NGO). They are responsible for the development of the "Nature's
Best" label and they follow up, support and manage the entire certification and labelling process. Even though the drawing up of the
"Nature’s Best" label was supported by substantial Public Funding, a
self-financing mechanism has to be implemented in the future. The
Swedish Travel and Tourism Council, and the NGO "Swedish Society for
Nature Conservation", are the key partners in Nature's Best.
The principal standardisation body in Sweden is the Swedish Standards
Institute (SIS). SIS is a non-profit organisation with 1300 members
which is responsible for the control end management of products'
and services' certification and labelling.
More info: www.sis.se

Informal structures, in the form of working groups with representatives from tourism authorities on one hand and the Hellenic
Organisation for Standardisation (ELOT) on the other, devise and propose standards for alternative forms of tourism, such as agrotourism.
These standards are market driven optional devises that are piloted
for a period of time, before ELOT decides to formalise them or not.
Usually there are little incentives to expand and advertise them further. Quality labels for rural tourism facilities have been introduced on
an entirely voluntary basis by non-profit organisations set up by
tourism business for that purpose, encouraged and supported by
LEADER. These organisations draw "Local Agreements on Quality
Control" which bind their members. However, quality labels apply
mostly to accommodation units and catering services, and not to
nature-related activities.

and regional Tourism Police or is based on special guidelines issued for
specific activities.
Hunting and fishing legislation is harmonised with EC directives and
defines special reserves for game and specific seasons when this is
allowed.

Hungary
Standardisation, certification and labelling processes in tourism are
controlled by the Hungarian Standardisation Body. In general, an
organisation initiates the development of a proposed label and the
Hungarian Standardisation Body takes over the formal arrangements
(i.e. development of the labelling standards, authorisation of the certification body etc). An example of such a process is the "horse-shoe"
label that was initiated by the Hungarian Equestrian Association for
the equestrian (horse riding and horse breeding) establishments. The
label was formally introduced with the cooperation of the
Standardisation Body, under the auspices of which it remains.

Romania
The General Board for Control and Authorisation is responsible for the
certification of personnel in tourism, issuing licenses for tourism agencies, classifying the reception structures and performing the control
of quality for tourist services. RENAR (Romanian Accreditation
Association) is responsible for the authorisation of certification bodies.
More info: www.renar.ro
GOOD PRACTICE GUIDE

Greece has rich natural diversity, combining mountainous and coastal areas
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1.2 Best practice examples of ecotourism-related
labels
Most quality labels related to rural tourism certify accommodation.
Such labelling systems have been established in most European countries. In Romania for instance, stars and flowers are used in order to
classify the quality standard of tourist accommodation. In Greece,
standards for agrotourism businesses have been developed and are
certified by Agrotouristiki, a public agency, alongside the formal certification system of "keys" of the National Tourism Organisation for small
accommodation units included in apartments and rented rooms. In
Hungary guest-farmhouses are categorised by "sun-flowers", according to their quality levels. In Sweden a classification of rural accommodation based on stars has just recently been introduced.
The ECO-ROUTE project approaches ecotourism as an instrument for
rural development, as a means to create new jobs and to boost economic activities in rural areas. In line with this approach, the
"Ecotourism Labels" described below, are selected to portray an integrated quality view, which considers the experience of the ecotourist
as an integrated whole, consisting of nature-based activities, accom-
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modation, food, contact with the local people, and most of all contact
with nature and its elements.
Two further interesting initiatives for the promotion of sustainable
tourism at a European level are also listed here, which are not directly referring to ecotourism but approach all forms of sustainable
tourism; and this section concludes with a brief review of skills certification which relates to ecotourism activities.

1.2.1 Ecotourism labels

Nature's Best
NATURE'S BEST is a quality label launched in 2002 by the Swedish
Ecotourism Society. The label has been tailored to guarantee a very
high quality of ecotourism products, combined with contributions to
nature conservation, environmentally friendlier ways of travelling and

Reindeers
are a
popular
attraction
in
Lapland,
Sweden

An eco-friendly building houses the certified Forest School in the Szigetkoz region,
Hungary, where groups of pupils attend a week-long environmental course
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care for the cultural heritage of the destination. NATURE'S BEST is a
label for the best Swedish nature tour operators and their finest products; but it may also be granted to other tourism-related businesses,
which provide "packages" of ecotourism, including nature-based activities, hospitality and subsistence meeting the criteria introduced by
the labelling requirements.
"Nature's Best" basic requirements include:
1. Respect the limitations of the destination.
2. Support the local economy.
3. Make all the company's operations environmentally sustainable.
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4. Contribute actively to conservation.
5. Promote the joy of discovery, knowledge and respect.
6. Quality and safety all the way through.
More than 200 companies have been granted this ecotourism quality
label.
More info: www.naturesbest.nu, www.ekoturism.org

The Green Globe 21
International Ecotourism
Standard
The GREEN GLOBE 21 International Ecotourism Standard is based principally on the Australian Nature and Ecotourism Accreditation
Programme (NEAP), combined with elements of the GREEN GLOBE 21
benchmarking performance system. Criteria have been adapted to
ensure their applicability in an international setting and both the
Standard and Certification Programme incorporate the fundamental
principles for sound ecotourism certification.
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Forum Anders Reisen, Germany
The aim of the members of "Forum Anders Reisen" is to promote environmentally and socially sustainable forms of tourism. In addition to
the satisfaction of the customers' demands, the Forum has set the
objective to respect the environment and the people in the destinations visited. The products of these small and medium sized tour operators place great emphasis on both the environment and the welfare
of the people in a destination. Journeys are strongly oriented towards
features of nature of exceptional quality. Innovative and creative ideas
contribute to making holidays a particularly pleasurable and recreational experience.
More info: www.forumandersreisen.de

PAN Parks Initiative
The idea of PAN Parks is to introduce a "marriage" between nature
conservation and tourism at a European scale. In other words, the initiative aims to put economic value into European nature, thereby
offering a means of protection. PAN Parks aims to create economic
incentives for conservation of nature by converting tourism from a
threat into an opportunity and by building partnerships with nature

There
are
very
easy
and
simple
ways
to
promote
environment
protection!

The principal objective of the GREEN GLOBE 21 International
Ecotourism Standard is to promote environmentally sustainable ecotourism. This Standard provides a basis for the assessment of baseline
environmental management performance of ecotourism products,
taking into account the available information on best practice.
There are more than 400 participants in Green Globe 21, but just a few
of them are already certified according to the ecotourism criteria.
More info: http://www.greenglobe21.com
GOOD PRACTICE GUIDE

The Szigetkoz nature reserve in Hungary
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conservation organisations, national parks, tourism businesses, local
communities and other interest groups at local, national and international level. The PAN Parks initiative projects the nature conservation
issue as a component of the growing market for nature-oriented
tourism. To qualify as a PAN Park, a site needs to have a minimum size
of 20,000 hectares and feature a high wilderness factor.
Only a few parks have been granted the label but several more are on
the way.
More info: www.panparks.org

Europarc
The European Charter for Sustainable Tourism in Protected Areas is a
partnership between a protected area management body (e.g. of a
National Park) and all the other tourism related stakeholders in the
park's region. This partnership contains elements of a quality label, as
the managers of the park commit themselves to produce a comprehensive strategy and to implement a tourism management action
plan. The Charter can therefore be considered as a valuable tool for
the marketing and management of sustainable tourism in Protected
Areas in Europe.

The Lappish Natural Park in Sweden
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The European Charter may be granted to any protected area independently of its size or conservation status. The European Charter and
PAN Parks are two independent but complementary initiatives supporting the strategic objectives of IUCN's Parks for Life.
More info: http://www.european-charter.org

Romanian Ecotourism label
The formal control and management of the ecotourism labelling system lies with the Association of Ecotourism in Romania (AER). The aim
of the labelling process is to promote and implement a system of certification for ecotourism, applying to eco-tour operators, eco-destinations (protected areas, rural communities) and eco-lodging (rural pensions).
The ecotourism label is expected to encourage the following improvements:
1. Establishment of practical mechanisms for nature conservation and
sustainable local development (including financial mechanisms) at the
destination level
2. Awareness raising for businesses and operators regarding environmental protection and respect of local communities

The Romanian Ecotourism label was presented and discussed in the 3rd ECO-ROUTE
regional workshop organised in Baille Felix, Romania
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3. An improved quality of the ecotourism services
4. International marketing and promotional opportunities for certified
tour operators and eco-destinations through AER
5. Significant growth in foreign visitors' numbers
6. Contribution to the sustainable development of rural areas
7. Identification of new eco-destinations
More info: http://www.eco-romania.ro
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members of the VISIT initiative have been granted accommodation
specific certificates/labels. One example of a VISIT label is the hotel
label "Nordic Swan", used in Nordic Countries and especially in Sweden.

The Horse-shoe label,
Hungary
The equestrian establishments that offer equestrian tourist services,
use the "horse-shoe" emblem in order to verify the quality of their
services. According to the labelling system specifications, a ranking
system is in place ranging from one "horse-shoe" for basic service conditions, to more "horse-shoes" as the type and quality of services rise.
The Commissions of the Hungarian Equestrian Tourism Association
propose the number of horse-shoes and the Association approves
them, according to the quality of the services.
Main labelling aspects include:
A. Environmental aspects
B. Aspects of horse-keeping and suitability
C. Aspects about equestrian services
D. Personnel aspects
E. Other programmes and possibilities
More info: http://www.equi.hu/eng/.
An enterprise in Hungary labelled with the horse-shoe certification

1.2.2 Labelling initiatives to promote sustainable tourism
There are several schemes for the promotion of sustainable tourism at
European level. Two of the most interesting ones are:
o the Voluntary Initiative for Sustainability In Tourism (VISIT) and
o the Green Tourism Business Scheme (GTBS)

VISIT
The VISIT (Voluntary Initiative for Sustainability in Tourism) is an initiative to support the development of tourism-related eco-labels in
Europe and to show how they can effectively promote the concept of
sustainability to consumers and to the tourism industry. VISIT promotion activities support those certificates/labels that guarantee a high
level of environmental performance for their products in their countries. VISIT allows such schemes to be widely recognised. Currently,
GOOD PRACTICE GUIDE

The Green Tourism Business
Scheme (GTBS)
The Green Tourism Business Scheme is one of the largest certification
bodies for tourism related businesses in Europe and has over 500
members in the UK, including amongst others, accommodation
providers, visitor attractions, tour operators and conference facilities.
For the moment it is, however, mainly accommodation and destinations that have received the label. GTBS cooperate with VISIT in
Europe.
GTBS covers issues such as business efficiency, environmental management, waste, transport, as well as social responsibility and biodiversity. By agreeing to the GTBS code of conduct and through
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independent assessment of their activities, the GTBS members have
made a commitment towards reducing the impact of their business
on the environment.
More info: www.green-business.co.uk

Certification of skills
Certification of skills is also important as far as labelling is concerned.
The survey in the ECO-ROUTE countries revealed that there is a lack of
standardised procedures for skill certification. Even where such procedures are in place they apply only to guides (rafting, trekking etc
guides). A legal framework exists only in Romania where guides have
to obtain a licence from the Ministry of Transport, Construction and
Tourism. In all other countries, certificates, if any, are issued by private
organisations active in the tourism market, such as the Hungarian
Rambler's Association, the Hellenic Mountaineering and Climbing
Federation, the Hellenic Association of Tourist and Travel Agencies,
etc.
More examples of international labels related to ecotourism, as well as
more detailed descriptions of best practice examples in ecotourism
labelling included here, are annexed to the Guide.

River rafting is an ecotourism activity that demands certified staff and equipment

A NATURA 2000 site in the coastal area of Thesprotia, Greece
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PART II :
THE EXPERIENCE FROM TRYING TO SET UP AN
ECO-LABEL IN THE PARTICIPATING REGIONS
2.1 How to assess the resources for ecotourism
development and labelling
s shown in Part I, certification and labelling of ecotourism activities and facilities is not widespread in rural Europe. Examples of
best practice, such as the Nature's Best label, are valuable in
improving our understanding of the standards of ecotourism labelling
one should aim at. However, to start the process of ecotourism
labelling from almost point zero is not an easy task. A clear understanding of the objectives of labelling is necessary, as well as a
detailed evaluation of the natural resources' potential for hosting ecotourism.
Thus, the first step in the process of introducing ecotourism in a
region is an "audit" of natural resources and their assessment in terms
of attractiveness, uniqueness, opportunities for nature-based activities and accessibility. To establish a clear and objective profile of the
natural resources of the area, the ECO-ROUTE partners performed a
survey of the natural resources in the pilot regions as well as a survey
of tourism operators who promoted ecotourism. For the latter, faceto-face interviews were conducted in each pilot region, using a semistructured questionnaire. The survey aimed to:
• investigate the ecotourism demand and the potential for -furtherecotourism development in the pilot areas;
• identify the ecotourism activities and services offered in the pilot
areas and the professionals involved in their planning and delivery;
• obtain the local entrepreneurs' and administrators' views regarding
the need for integrated, diversified and quality-orientated ecotourism
package, as well as their views on the Nature's Best criteria for ecotourism labelling; and
• record some crucial characteristics of the local tourism businesses
involved in ecotourism, such as size, marketing methods, their clients'
profiles and participation in collective bodies promoting ecotourism.
Also, the local project teams have held personal interviews with specialist tour operators and policy makers outside the pilot regions, in
order to get a wider range of informed opinions on the prospects of
ecotourism labelling at a national scale.

A
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Rock climbing can be a thrilling experience

Ancestors’ tombs in a Mediaeval village in South Sweden
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2.2 The "audit" of ecotourism labelling potential in
the pilot regions
Norrbotten in Sweden
The survey of natural resources in the regions confirmed its rich
potential for ecotourism. The activities that may be pursued in
Norrbotten are varied and the services and facilities offered by local
tourism operators represent a wide spectrum of provision standards.
The most popular activities along the coastal area of Norrbotten are
bathing, cruising in the archipelago and bird watching. Activities along
the big rivers include visiting torrents, river rafting, canoeing/kayaking and fishing. The mountain areas contain six out of Norrbotten's
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ture and ecological awareness. Given that most visitors to the area are
Swedes, it was quite understandable that most of the local entrepreneurs contacted by the project team wished to expand their activities
to foreign markets too, offering high quality ecotourism products of
a unique nature. The prospect of labelling is not at all distant or unfamiliar in the area, given that there are already local businesses that
have won Nature's Best label. The process of meeting the requirements of labelling, its relationship to successful marketing of ecotourism and increase of business output has been at the centre of
local discussions with the project team members. Also, the need for
better cooperation among tour operators specialising in ecotourism
and for improving the existing infrastructure, including both access
infrastructure and local facilities and services, have emerged as the

Re-enactment of Mediaeval life is a popular and educational tourist attraction in Sweden

eight national parks; hiking and bird watching are popular activities in
these areas, as well as cross country skiing and dog sledging. Fishing
in the numerous lakes is also popular. In the midlands of Norrbotten,
is situated the famous Ice Hotel, which represents an added attraction
to the area. Moreover, Lapland contains one of the last wilderness
landscapes in Europe, possessing unique features due to the extreme
conditions of the climate, which offers the midnight sun in the summer and the Nordic light in the winter. In Lapland, there is already a
number of local businesses that have been labelled with Nature's Best,
offering packages of ecotourism, including accommodation and
nature-based activities, often of the "adventure" type.
The Sami people and their culture represent an important asset for
the region and local museums demonstrate the link between local cul-

24
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necessary conditions for the development of high quality ecotourism,
whose standards can be certified and its operators and products
labelled.
However, the anticipated costs of the preparation for labelling, including often improvement of facilities, securing high standards of guidance services, proof of promoting the sustainability of local communities and natural resources and respect to nature in whatever contact
there is with it, impose a considerable burden to the small and medium sized enterprises in the region. Therefore the prospects of forming clusters of co-operating businesses that provide integrated "packages" of ecotourism, was recognised as an option that might ensure
the viability of small businesses while achieving high quality standards
of the ecotourism products on offer.
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Visitors enjoy traditional artefacts and rural landscapes in South Sweden
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Thesprotia in Greece
The Prefecture of Thesprotia, lies in the most remote end of the
region of Epirus in north-western Greece. Nature has endowed the
area with a striking variety of landscapes and places of interest, ranging from wetlands around river Deltas, to high bare mountains with
boars and bears, to rich forests and valleys. Thesprotia, being a very
remote area, with difficult access to the main motorway network and
to the main metropolitan areas of Greece has, in theory, ideal conditions for ecotourism development. However, access is a real and practical problem that keeps visitors away, although this situation will be
soon reversed, due to the construction of the Egnatia motorway, thus
opening the prospects of the area to all forms of tourism.
Ecotourism is not well developed in Thesprotia. There are great oppor-
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tunities (but limited facilities) for river sport, such as rafting and
kayaking; for sea sport, such as sailing and diving; for bird watching in
the wetlands of the two historical rivers Acheron and Kalamas; and for
hiking, climbing, mountaineering and hand gliding in the extensive
ranges of high mountains. Horse riding facilities are also on offer by
one entrepreneur, combined with expeditions along the river
Acheron. Given that tourism in general is not well developed in
Thesprotia, ecotourism attracts only a tiny minority of tourism operators, while for some more it is a side activity. Nature guides are in
short supply, and the amateur approach of most of the ecotourism
operators results in low quality of services. Marketing of the area and
its potential for ecotourism seems to be one of the main obstacles for
developing high quality services.
Local service providers and tour operators recognise the need to

The sea and the sun are still strong tourist attractions in Greece
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introduce new activities and services and diversify the tourist product
of the area, in order to prolong the tourist season. Ecotourism appears
to be a good way to diversify the existing tourist products and build a
brand name for the area. It was agreed among the local entrepreneurs that an effective marketing strategy for the promotion of the
area as an attractive ecotourism destination would benefit from a
labelling system.
Poor infrastructure and limited financial resources have been named
by local entrepreneurs as the obvious obstacles for the development
of high quality ecotourism. Local tourism operators seem reluctant to
pay an expensive licence for a small van, which is the only suitable
transportation means to access remote mountainous areas and for
the recruitment of qualified guides. Their reluctance is partially justified by the fear of limited demand. The perception of Greece as a "sea
and sun" holiday destination and the lack of ecotourism culture among
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the indigenous population hinder the diversification of tourism
towards more specialist and "difficult" variations like ecotourism.
Although quality assurance is accepted as a necessary condition for
the development and effective marketing of ecotourism by local
entrepreneurs, the cost of reaching the required standards and a
mentality that is not geared to quality but easy profit, affects negatively the local attitude to labelling. "Nature's Best" is an easily adaptable labelling system and its criteria appear to be relevant in Greece.
Local entrepreneurs were keen to learn more about the system and
admitted openly the need for quality assurance and labelling.
However, they expected the state to support actively their effort to
improve the quality of their services and the promotion of ecotourism
activities through financial incentives and regulatory mechanisms. In
short, labelling was seen as meaningful if supported and regulated by
the state.

A nature reserve in the Delta of Kalamas river in Thesprotia, Greece
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The analysis of the survey results in Greece has shown that there is substantial ecotourism demand but poor infrastructure and service provision
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Szigetkoz in Hungary
Even though the pilot area in Szigetkoz does not carry a designation
as a national park, 21% of the total territory is a Protected Area due to
the diversity and beauty of the landscape and its ecological value. The
main interest in the area is the river Danube, with its extraordinary
formations, including many small islands, sandy coasts and a remarkable variety of flora and fauna. Popular activities in the area include
fishing, riding, cycling, hiking and water sports. Cycling and hiking
tours are organised mainly by well-trained tour-guides and partly by
the entrepreneurs themselves; however, both activities are rather at
embryonic stages of development. Water sports are dominant in the
region: 32% of those interviewed (100 local entrepreneurs and professionals involved in ecotourism) offer canoeing facilities, 29% offer
kayaking and 22% offer other water sports facilities.
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It is estimated that there are about 200-250 enterprises operating in
the broader tourism sector in the area. Half of these enterprises offer
accommodation only, and just a small minority run some kind of ecotourism activities. The main actors in the field are the tour operators
offering a limited range of ecotourism activity packages in cooperation with the local providers. The local project team suggested that
cycling tourism, water tourism and equestrian tourism are the three
most important types of ecotourism in the area, with good development potential.
The increasing demand for ecotourism services was clearly demonstrated by the survey of local entrepreneurs. It was also widely
accepted that any future development in the sector of tourism should
be based on the assurance of quality of infrastructure and services.
The local entrepreneurs admitted that the lack of well-trained guides
alongside the poor conditions in accommodation units and poor facil-

In this forest school in the region of Szigetkoz, environmental courses are held during the summer for schoolchildren
GOOD PRACTICE GUIDE
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ities at service points of ecotourism activities, represent major drawbacks.
Certification and labelling systems are not unfamiliar concepts in
Hungary, but knowledge of what is available and how to take advantage of it, proved to be rather vague. The existing information about
labelling systems is related to accommodation mainly, and to a lesser
extent to skills and jobs, equipment and catering services. The "sunflower" labelling system for accommodation units (inns, hostels and
agrotourism units) is well established and widespread; however, most
of the entrepreneurs in the area had never heard about any labelling
system for ecotourism per se.
Entrepreneurs active in some kind of ecotourism activities are usually
those who are members of the Szigetkoz Rural Tourism Association.
They are the prospective "champions" for further development of ecotourism and ecotourism labelling as they have recognised the significance of quality services and their assurance through the labelling
process.
The criteria of the "Nature's Best" labelling system were assessed to be
easily adaptable to the needs of Szigetkoz and they were considered
by local entrepreneurs as suitable for developing an equivalent
labelling system in Hungary.

A horse ranch in Hungary awarded the “horse-shoe” label
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Szelle horse runch in Szigetkoz

The survey in Hungary has revealed that a high proportion of local entrepreneurs wish to
organise ecotourism activities

Nature objects exhibited on the bookselves of the Forest School in Szigetkoz
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Maramures and Bihor
Counties in Romania
The Maramures and Bihor Counties in the North Carpathian region of
Romania are becoming increasingly popular tourist destinations. The
breathtaking natural beauty of the famous Carpathian mountains,
criss-crossed by rivers, and valleys and crowned by rich forests make
the region ideal for ecotourism.
A large choice of nature and culture-based tourism options is now
available, including the already established folk art and crafts' trails,
but also other "mainstream" eco-activities such as: trekking and hiking,
winter sports; hunting and fishing; flora and fauna watching; cave
exploration etc. These may be complemented by cultural and religious
trails; folk music and dance events; village, art museum, wooden
churches and monastery visits. The tour operators offer leaflets or
booklets on local tourist routes that include maps and information on
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access roads, orientation, accommodation and the most interesting
sights along particular trails. The enthusiasts of hunting and fishing
will not fail to discover the region's profusion of game and fish.
Hunters may take part in the chasing of deer, chamois, wild boar and
roe deer or shoot hare, black grouse, woodcock and pheasant. Anglers
may choose among fishing in either mountain or plain watercourses
as well as in ponds. Skiers will enjoy sliding down the ski runs at the
mountain resorts of the region. Those interested in religious life will
discover here more than mere monuments, including dozens of
wooden churches and monasteries that attract thousands of pilgrims
in impressive processions.
Agrotourism is also offered at a limited scale and the visitors have the
opportunity to stay in family-run farmhouses. These accommodation
units usually offer a full-board service, but Bed & Breakfast/Dinner or
self-catering may be arranged with the owner. Traditional local cuisine
is also on offer with ciorba (sour soup), sarmale (mincemeat rolls

Rock climbing in the Bihor County, Romania
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wrapped in cabbage leaves), mamaliga (a sort of dense maize porridge), and tocana, being the most popular dishes. The traditional beverage is the so-called tuica or horinca, a strong double distilled plum
brandy.
In general, most tour operators offer accommodation and transportation, but very few offer ecotourism activities such as hiking, paragliding, rafting, horse riding, or climbing. The Romanian Ecotourism
Association has recently introduced an ecotourism label to encourage
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tourism operators and local inhabitants to improve the quality of ecotourism services. The labelling system seems to attract wide attention
and interest in central Romania, but it has been well thought of, by
the pilot regions' entrepreneurs, as shown by the local surveys.
Further ecotourism activities that could be developed in the area, as
suggested in the local surveys, include: horseback riding, cave exploration, archaeological tours, mountaineering and rafting.

The survey results in Romania have shown a great interest to develop ecotourism in the pilot region, as well as a need to improve infrastructure
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SWOT Analysis of the ecotourism sector in the pilot regions
Strengths
• Rich natural and cultural
heritage (GR, HU, RO, SE)
• Awareness about need for
improving quality in tourist
services (GR, HU, RO, SE)
• Some experience in using
labels to qualify services (GR,
HU, SE)
• A number of innovative and
well equipped service
providers (HU, SE)
• Protected area with rich flora
and fauna (GR, RO, SE)
• A few enthusiastic certified
professionals (GR, HU, SE)
• Well known destination
(HU, RO)
• Easy accessibility (HU, SE)
• Non-governmental
organisations that try to keep
alive local traditions (RO)
• High use of computers and
internet among
entrepreneurs (SE)

Opportunities
• Initiate a labelling system in
ecotourism (GR, HU, RO)
• Offer high quality tourist
services (GR, HU, RO, SE)
• Prolong tourist season (GR)
• Boost effective marketing and
collaboration of tour operators
• Identify niche markets with
high added value
(GR, HU, RO, SE)
• Promote the area as a tourist
destination (GR, HU, RO, SE)
• Promote training in quality
and safety of ecotourism
activities (GR, HU, RO, SE)
• Expand tourist activities in the
area (GR, HU, RO)
• Contribute in the efficient
operation of Nature Parks in
protected areas (GR, HU, SE)
• Reorganise institutional
system (HU, SE)
• The interest of the National
Authority for Tourism to
establish a legal framework for
ecotourism activities (RO)
• More effective use of the
internet for marketing and
selling ecotourism products in
the region (GR, HU, RO, SE)

Weaknesses
• Poor accessibility (GR, RO)
• Short tourist season (GR)
• Lack of an integrated tourist
package (GR, HU, RO, SE)
• Defective cooperation among
tour operators
(GR, HU, RO, SE)
• Lack of programmes, events,
initiatives (GR, HU, RO, SE)
• Entrepreneurs do not invest
in training in an ecotourism
labelling system
(GR, HU, RO, SE)
• Local civil organisations are
weak (GR, HU, RO, SE)
• Lack of local development
agency (HU)
• The Regional Development
Agency is oriented now only
towards mass tourism
development (RO)
• High transportation costs
both to and within the region
(SE)
• Limited knowledge about the
nature and cultural resources
(SE)

Threats
• Unplanned development
(GR, HU, RO, SE)
• Overuse of natural resources
• Stagnating market
(GR, HU, RO, SE)
• Weak partnership and
collaboration with
neighbouring areas to
introduce an integrated tourist
package (GR, HU, RO, SE)
• Entrepreneurs do not chase
opportunities regarding
ecotourism development
(GR, HU, RO, SE)
• There is a trend to replace the
traditional houses with new
ones that do not respect the
local architecture (RO)
• Risk of traditional arts
disappearing (RO)
• Mistrust between
entrepreneurs in the region
(SE)
• Ecotourism stays too exclusive
with a decreasing market
share as a result (SE)
• Increase of the knowledge
gap (SE)
• Increase of the transportation
costs (SE)

Key: GR - Greece, HU - Hungary, RO - Romania, SE - Sweden
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2.3 How to support local entrepreneurs to join an
ecotourism labelling system
The learning and capacity
building approach
The assessment of the natural and business/human resources undertaken in the pilot areas, the potential of the area and the country to
support the development of high quality ecotourism services, and the
need to access a wide enough market, both domestic and international, to secure viability, point to a number of crucial issues that need to
be resolved. Improving the skills, the understanding and the capacity
of the main "stakeholders" of ecotourism to assure the quality standards of the services provided is arguably the first and most important
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step in the development of sustainable ecotourism. Some questions
asked by local entrepreneurs in all pilot regions are:
- What is ecotourism certification?
- Where does it happen?
- Who is involved?
- How to prepare for it?
- What are the benefits?
- How to diffuse know-how?
On these lines, a training package has been developed, addressed to
ecotourism entrepreneurs and professionals, to help them understand and apply the criteria for certification and labelling of their services, thus increasing their capacity to promote sustainable ecotourism.

A training session in Hungary
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The learning material included in the training package consists of:
• A Handbook for Ecotourism labelling in different European countries, which describes existing certification systems, offering examples of good practice in the field and their application in a variety of
contexts. The handbook aims to stimulate the discussion of the benefits and obstacles involved in any certification system of ecotourism
facilities and services.
• A Manual based on material used by the Swedish Ecotourism
Society to inform and train service providers who wish to adopt the
Nature's Best label. The manual describes in detail the six criteria of
Nature's Best i.e.:
1. Respect nature and culture of the area;
2. Support the local economy;
3. Make all business's operations environmentally sustainable;
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4. Actively contribute to the conservation of the natural environment;
5. Promote training of staff and the "spirit of exploration";
6. Promote quality and safety in all ecotourism activities.
The implications each criterion has to the business of the service
provider are also included in the manual and discussed. This document
also incorporates a booklet for trainers giving guidance on the organisation and structure of the training.
Experience from delivering the learning material in the pilot regions
has shown that the training methodology best suited in this context
is structured around the principles of participatory, interactive adult
learning. Unnecessary formalities and the unsuitable for adults classroom format should be carefully avoided.
Invited experts have been used to transfer knowledge through reallife examples, during informal but well organised workshops.

Members of the local task force and trainees discuss about launching a non-profit association to start an eco-label in the Prefecture of Thesprotia, Greece
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Emphasis was placed on reflection and discussion of the training
material with the trainers, and on sharing examples and experiences
amongst the service providers. Brainstorming and group dynamics
proved to be essential features throughout the training process.
Thus, the trainers' central role can be defined as the facilitator of discussion during the training sessions; the one that could resolve the
communication or comprehension problems that might arise; and the
person to mobilise the interest of local entrepreneurs, third sector
associations and public authorities to understand and consider the
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application of ecotourism labelling. The trainees can be led to the
"route to ecotourism labelling" through discrete guidance along the
following questions:
• Why do I want to be certified? What are the benefits to my business?
• What should I do in order to be certified?
• Which criteria do I meet?
• How do I get a label like "Nature's Best"? (what is the procedure)

Big plains are characteristic of the Hungarian landscape
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Small groups are very important for exchanging opinions among local entrepreneurs and consolidating ideas for future ecotourism developement
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The capacity building methodology
entral to the capacity building process has been the appointment of a local task force in each pilot region. The aim of the
local task force was to act as the driving force for the introduction of ecotourism labelling, to cooperate with the project team
and provide feedback on the appropriateness of the training material.
The task force had also the task to mobilise the local tourism-related
business community, the public authorities and the voluntary sector
in the area, including environmental and business associations, with a
view to promote ecotourism certification and offer support and
advice for the effective application of ecotourism labelling. The task
force consisted of members of the national project team, representatives of local and regional authorities with responsibility for the promotion of tourism in the region, tourism operators and key local
inhabitants who possessed an intimate knowledge of the region.
Having been actively involved in all the preparatory phases (selection
of the sample of businesses and other stakeholders to be interviewed
in the survey of ecotourism actors; conduct of the "audit" of the natural and business/skills resources of the pilot area; holding consultation workshops with the local gatekeepers), the task force has also
been responsible for drawing up an action plan for the introduction of
ecotourism labelling in their region; and for promoting the development of ecotourism and disseminating the activities and results of
ECO-ROUTE to the wider environment of their region. This action plan
is built along six steps, taking account of the special needs and conditions of each region:

C

Training sessions in Greece (above) and in Hungary (below)

Step 1 - a list of ecotourism-related businesses is compiled, including
their activities and certification potential; a list of the most promising
ecotourism activities and resources in the area is also drawn.
Step 2 - the local task force invites local entrepreneurs and tourismrelated professionals to take part in training; most of the trainees in
the pilot regions were recruited among those who participated in the
survey.
Step 3 - the training participants receive theoretical and practical
instruction, based on the learning material developed for the ECOROUTE project.
Step 4 - discussion groups and individual tutorials are organised in
which participants present and discuss their business plans for introducing ecotourism labelling; and suggest the minimum criteria that
can be applied in their business.
Step 5 - alternative options for potential certification bodies are examined; such bodies may be entirely private, taking the form of a nonGOOD PRACTICE GUIDE
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profit association, or public, regulated by the state, or mixed.
Step 6 - the labelling system on the basis of the selected option is
elaborated and defined.
It needs to be stressed here that the Swedish local task force was in a
much better position to act, compared to other regions, as the ecotourism labelling system "Nature's Best" is already operative in
Sweden. Therefore, the task force in the pilot region of Norrbotten did
focus more on how to increase the number of labelled products in the
market. In Hungary, Romania and Greece, the local task forces have
benefited from the participation of ecotourism experts and enthusi-
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asts from the public and voluntary sectors. Representatives of the
Hungarian Forest Schools Association and Szigetkoz Rural Tourism
Association, the Romanian Ecotourism Association and a municipal
Environmental Interpretation Centre in Thesprotia, Greece, played key
roles in setting up the scene and in conveying valuable experience
from the ground.
Although "Nature's Best" has been taken as a starting point for the
training, the regional task force had the authority to decide, in consultation with the local business community, to what extent this label
could be applied in the local context and what kind of revisions and

Demonstrating aspects of everyday life during Mediaeval times, Sweden
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adaptations were necessary to make the labelling system relevant to
the regional and national framework of labelling and quality assurance
in tourism.
The most important step in the capacity building process were definitely the practical pilot training sessions delivered during spring and
summer of 2005. On average 4-5 training sessions were held in each
pilot region, lasting approximately half a day each. The sessions took
place in focal points of the local communities, such as village halls,
schools, hotels or other tourist premises, offered by the training par-

principles by the members of the task force and discussed the
Nature's Best criteria and labelling procedures as presented in the
training manual. During the practical part of the training, participants
were asked to:
• describe their business, activities and services, especially those that
are related to ecotourism;
• assess the potential of their own business to meet the criteria of
Nature's Best or the adapted criteria proposed by the task force and
the training participants as more realistic for the region;

Birdwatching in Sweden

Snowmobiles in Lapland, Sweden

ticipants. In some regions, the location of sessions varied, so that participation from different towns and villages could be encouraged and
facilitated.
The training participants included local entrepreneurs and ecotourismrelated professionals, members of the task force and representatives
from public authorities and voluntary or professional associations,
including environmental NGOs and village groups. The participants
were given an introduction to ecotourism and sustainable tourism

• identify the benefits to their business from joining in an ecotourism
label, and the obstacles or problems for doing so and /or for being
consistent with the labelling requirements in the long term;
• suggest how local networks and/or public authorities at regional or
national level could help the introduction and establishment of a wellrespected ecotourism label;
• discuss other labelling options for the service providers.

GOOD PRACTICE GUIDE
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The most visible outcomes of the pilot training in all pilot regions was
the raising of awareness on ecotourism, quality assurance and
labelling, and the networking among businesses and tourism-related
professionals. Many training participants admitted that the ECO-ROUTE
training sessions offered them the opportunity to sit around the same
table with fellow entrepreneurs from the same region and discuss
issues of mutual concern, learn from each other and build a team spirit. These participants also realised that there are alternative ways of
conducting their business as well as new tourism products that they
can offer, thus securing more profit while protecting and valuing the
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environment more than before.
Some participants noted that "going through the certification process
allows for a review of enterprise management, providing opportunities for tangible improvements"; and practically everyone was eventually convinced that there are important marketing benefits to be
expected from joining a label. Many felt that, like everything new, pioneers are needed to show the way and "drag" others into the game,
until the first business benefits become real and clear.

Traditional rural cottages are successfully re-modelled in South Sweden
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2.4 Conclusions: lessons learnt and future prospects
It is universally recognised that quality assurance and certification of
products, including services, is in our time the basis for sound business. It is also accepted that ecotourism is a minority activity with high
potential, as it is addressing a growing "niche" market with considerable spending potential and high requirements in terms of standards.
Thus, ecotourism becomes a prime candidate for certification and
labelling.
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The four regions of the ECO-ROUTE project had their own strengths
and weaknesses with regard to the development of ecotourism activities. They also differed between them in their degree of readiness to
adopt an ecotourism label. The project allowed for these differences
to be taken into account and provided the mechanisms for adapting
the ECOROUTE products, processes and outcomes to the local contexts. The central mechanism for implementing the project at regional basis is the task force. Setting up the task force and ensuring the
participation of key individuals and organisations from the pilot areas

The final ECO-ROUTE conference in Sweden attracted about 55 delegates from across
Europe

The 3rd regional workshop in Baille Felix, Romania

One of the main findings of the ECO-ROUTE project was that there is
limited awareness about both ecotourism and what labelling means
across the pilot areas. The project tried to raise awareness, stimulate
interest and mobilise the local business communities towards ecotourism and quality assurance needs, and it has succeeded in doing
this to a large extent.

ensured a wider acceptance of the project and its actions by the local
communities. Thus, the task force in each area acted as the mediator
between the project and the local ecotourism stakeholders, although
it conveyed more the local feeling and objectives rather than the
overall project guidelines and targets. The project was tailored to the
local needs, rather than the other way round.
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Presentation of the ecotourism activities offered in the Romanian pilot area, during the final ECO-ROUTE conference in Sweden
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The regional workshops and the final conference organised by the ECO-ROUTE project partners offered ample space for transnational networking among entrepreneurs and other
professionals involved in ecotourism
GOOD PRACTICE GUIDE
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Starting from a near zero-point situation in Greece, Romania and
Hungary, the project team had to overcome several obstacles. In
Sweden also, although the availability of Nature's Best has helped to
increase awareness among tourism providers, its take up is rather limited at present, given its short life. Here we give some examples:
• The North Carpathian region in Romania and Thesprotia in Greece
seem to attract some mass tourism during a short peak period every
year. However, it has been recognised that mass tourism is seasonal
and volatile, depending on external factors, while the introduction of

up

an

eco-label

in

the

participating

regions

coupled with reluctance to invest in improvements that would grant
them a label. In Thesprotia, the remoteness of the area and the previous experience of limited, but profitable, "sea and sun" holiday
tourism, result in a similar reluctance for businesses to specialise in
alternative tourism forms, such as ecotourism, and even more, to
accept the strict obligations of a label.
• In Szigetkoz, Hungary, the local communities have become more
environmentally sensitive after realising the extent of environmental
damage caused by arbitrary policy and action, in this case, the con-

Presentation of natural and cultural heritage in the Prefecture of Thesprotia during the 1st ECO-ROUTE regional workshop in Greece

alternative forms of tourism can indeed diversify the tourist product
of an area, prolong the tourist season and valorise the local resources
to the their full potential. However, the transition from mass tourism
mentality to ecotourism, needs a special effort and some best practice examples at local level, to convince the suspicious.
• High transportation costs seem to discourage businesses in
Norrbotten to expand and label their services and tourist products,
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struction in the early 1990s of a hydroelectric plant in the Slovak side
of the Danube river. However, the lack of experience and infrastructure for tourism in the area, given the short period of free economy,
and the precarious position of many small businesses which strive to
survive, create additional obstacles to embarking in a new line of
activity with strict requirements for quality.
• The ability of the private sector to set its own standards, through
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labelling, to the products or services offered, varies substantially from
country to country. In the pilot regions, the right to exercise such ability is very strong in Sweden, while it is very limited to non-existent in
such countries as Greece and Romania. However, ecotourism labelling
has to depend on the initiative of the private sector to be meaningful,
and must remain under its control. The over-dependence upon the
state to introduce regulations and standards on a mostly market-driven measure like labelling represents a serious threat to its existence.
The Greek pilot area seemed to run the risk of such a threat more than

onciling business with respect to nature and culture.
• In Sweden, the local businesses which participated in the project,
went so far as to work out how ecotourism labelling can improve
enterprise management.
• In Romania, the project brought together the ECO-ROUTE team with
the Romanian Ecotourism Association, as well as other NGOs committed to the preservation of local heritage, thus creating an important
and useful network.
• In Greece, a network of a few highly motivated entrepreneurs,

4th ECO-ROUTE regional workshop in Hungary

3rd ECO-ROUTE regional workshop in Romania

the other project regions.
However, despite the obstacles, several achievements have been also
recorded in the course of the implementation of the project:
• A new awareness of the natural and cultural environment was
achieved in all pilot regions, as the criteria for attaining high quality
standards for ecotourism activities and service providers were introduced and discussed, gained publicity and pointed to new ways of rec-

administrators and environmentalists was created, who started the
procedure of setting up a non-profit association that would introduce
ecotourism labelling in the region of Thesprotia, on an experimental
basis, using the Nature's Best experience.
• In Hungary, existing best practice examples of label, such as the
"horse shoe" (for equestrian businesses) and the "woodpecker" (for
forest schools) were used as the showcases of what can be achieved
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in different sectors through labelling. Local businesses and NGOs
which have been granted these labels, joined forces as members of
the local task force to start action for the set up of an ecotourism label
in Hungary.
• In all ECO-ROUTE pilot regions, networking has been enhanced
among organisations as well as individuals. Institutional networking
may be particularly useful in assisting the efforts of the local task
forces to introduce formally an ecotourism label. Examples include the
involvement of Agrotouristiki SA in Greece, a company of the wider
public sector which runs an agrotourism label, which seems prepared
to join forces with the regional authorities and the professional associations of tourism providers in Thesprotia in an effort to introduce an
ecotourism label.
Training of the local stakeholders proved to be of the greatest importance, and a crucial step in the process of raising awareness about the
benefits of ecotourism development. Moreover, the learning material
and the capacity building method developed by the ECO-ROUTE project, have proved to be adaptable to local circumstances and therefore transferable to other environments and contexts across Europe.
It is apparent that the proliferation of labelled ecotourism products
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will enhance competition, raise overall quality of services and eventually expand the ecotourism market, thus increasing demand. Although
certification and labelling are market driven initiatives, it is useful, in
certain contexts, to adopt a public policy for capacity building of ecotourism providers through appropriate training. Such a policy, especially in countries without previous experience in labelling of tourism
services, needs to be supported by public funds, at least during an initial phase.
Finally, the set up of a European ecotourism label needs to be studied
more. This was clearly demonstrated in the final conference
"Ecotourism labelling: a route to sustainable rural development",
organised by the ECO-ROUTE project partners in Malmo, Sweden, 2223 September 2005, to mark the completion of the project. The conference brought together about 55 participants from 15 European
countries, many of which represented networks and associations of
national or European coverage, related to ecotourism or rural tourism
more generally, who discussed the prospect of setting up a European
ecotourism label. Although this does not appear to be an easy task,
the foundations were laid for further joint work among these networks and the ECO-ROUTE partnership towards this end.

Sunset in the Igoumenitsa Gulf, Thesprotia, Greece
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Literature and other sources
Voluntary Initiatives for Sustainable tourism
The World Tourism Organisation has made a world-wide Inventory of
Ecolabels. The research team for the report above was headed by Mr
Herbert Hamele at ECOTRANS, a European Network for Sustainable
Tourism Development in Germany. You can buy the book including a
CD on
http://www.world-tourism.org/frameset/frame_sustainable.html
Code of Conduct for Tour Operators in the Arctic, WWF International
Arctic Programme.
(http://www.ngo.grida.no/wwfap/core/about/guidelines.html)
Sustainable Tourism in Protected Areas: Guidelines for Planning and
Management, (UNEP Publications, IUCN, WTO), 2002.
http://www.uneptie.org/pc/tourism/library/sust_prot_areas.htm
EAA Code of Practice for Ecotourism Operators. The Ecotourism
Association of Australia (EAA).
(http://www.bigvolcano.com.au/ercentre/eaacode.htm
Sustainable Development of Ecotourism - A Compilation of Good
Practices
Publication prepared on the occasion of the International Year of
Ecotourism 2002. The 55 case studies taken from 39 countries present a wide range of successful ecotourism initiatives. Published by
WTO.

GOOD PRACTICE GUIDE

Sustainable Development of Ecotourism - A Compilation of Good
Practices in SMEs
A compilation of 65 case-studies from 47 countries depicting outstanding practices in small ecotourism businesses (SMEs). Published by
WTO
WWF Greece (2003): Managment of Protected Areas. Good Practice
Guide (In Greek)
Good Practice Guide for the Management of Protected Areas including criteria for the organisation of activities compatible with the conservation plan of the Protected Area
WWF Greece (2003): Ecotourism and Tourism Management Methods
in Protected Areas (In Greek)
An extensive definition and analysis of ecotourism and its specifications especially in Protected areas
Ministry of the Environment, HTO and WWF, (2000). Planning for
Pilot Actions for the Development of Ecotourism (In Greek)
Tools and good practice examples for further development of ecotourism in Greece.
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A bird lover and scientist making a lucid presentation about bird migration in Sweden to a group of ecotourists
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ANNEX
Ecotourism Labels

T

oday, there are well over 100 different brands of eco-labels
and awards in the world, relating to tourism. The majority of
them deal with sustainable tourism, and more specifically, with
accommodation. "Ecotourism" adopts a much wider perspective that
includes a variety of services relating to nature-based activities and
facilities, travel, accommodation and food. The ECO-ROUTE project has
put together an inventory including mostly those labels that are either exclusively related to ecotourism or have a strong link to the integrated ecotourism concept. Such labels are few in numbers. A further
short list of labels relating to specialist tourist activities or sustainable
rural tourism has been added, dealing with single aspects of the ecotourism experience rather that the integrated concept, thus reflecting
only a part of the requirements for ecotourism certification.

Nature's Best: A system
labelling Ecotourism

of

The concept
The Swedish Ecotourism Society has launched a labelling system that
relates exclusively to ecotourism, setting standards for quality
tourism, a high degree of nature protection, an environment-friendly
way of travelling and a particular concern for the welfare and viability
of rural communities.
The Swedish Ecotourism Society describes the many faces of ecotourism in Sweden: the excitement of getting face to face with a bear
in the deep forests of Halsingland, slowly rafting down the clear
waters of Klaralven, galloping through the troll-woods of
Ostergotland, snorkelling-safari in the waters by the steep cliffs of
Kullaberg, meeting the Laplanders at the springs of the wild river
Vindelalven, slowly kayaking over the mirror like waters in the
Archipelago of Stockholm or catching a salmon in the rushing rapids
of a stream are just to mention a few examples.
Different types of Ecotourism may vary, but the common denominators are:
• Tours that are organised by companies that specialise in nature destinations and employ staff that is competent in sharing their knowledge in a pleasant, outgoing and informative way.
GOOD PRACTICE GUIDE
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• Tours that put as little pressure on local nature and culture as possible and are usually car-ried out by small groups of people possessing
a huge sense of responsibility for the natural environment.
• Tours using locally sourced transport, food and lodging, all of which
are as environmentally friendly as can be, depending on available local
conditions.
• Tours that contribute to the local economy as much as possible.
• Tours that in different ways support local culture and the preservation of nature.
The result is often a more enjoyable trip for all those involved. The
traveller gets to experience more, the local population gets its economy strengthened and the operator gets more and more interested
customers, from a segment in steady growth within the travel industry. Moreover the destination's nature, culture and people are treated with respect and consideration.
Read more on www.ekoturism.org

Why do we need a labelling system for Ecotourism?
More and more customers are requesting details about the trip and
the operator. Is the bear-safari really on the bear's terms? Do they
treat the sledge-dogs well even after we have left the site? Is it really safe to go rafting here? How has this trip been set up with regard
to nature preservation?
A lot of companies offer ecotourism. A credible and trustworthy system of labelling will show who is not just talking about it but also actually acts upon it. This way the customers can get help in choosing their
operator.
Most Swedish operators of culture and nature-tourism are still relatively small and most often have small budgets to efficiently market
their products. This makes it difficult for the interested customer to
actually find them. A shared labelling system makes it easier for all
parties.

The basic requirements for labelling of Ecotourism
1. Respect the limitations of the destination
Ecotourism is about preserving, not destroying, whatever it is that the
visitor has come to see. The carrying capacity, in ecological and
social/cultural terms, of each destination must be respected. Nothing
else will work in the long run. This requires that the operator possesses comprehensive knowledge about the destination; works in close
co-operation with other operators and are always extremely sensitive
to the alarm signals from locals and environmentalists.
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2. Support the local economy.
Ecotourism means using local sources of goods and services.
Preservation of nature easily becomes counterproductive if the local
population is against it. A positive way of engaging the local community is if it can be made part of the organisation, or in other words, can
benefit from the visitors. Therefore, every trip should in the best possible way contribute to the local economy by spending nights at local
lodges, using local guides and purchasing both products and services
locally.
3. Make all the company's operations environmentally sustainable.
Ecotourism-branded Tour Operators should be in the forefront with
regard to waste management and garbage disposal etc. We cannot
take away the fact that travelling in itself creates some environmental impact. This is why the operators that are part of the labelling system, always and continuously should look out for new and better
ways to minimise the environmental impacts of their trips. Operators
should encourage travel by collective means of transport, the use of
lodges that are eco-friendly and make sure that, where appropriate,
waste management has been implemented.
4. Contribute actively to conservation.
Ecotourism takes active responsibility for the biodiversity and the
unique nature of a location - from virgin wilderness to agricultural
farmlands. This means, directly or indirectly, economically or practically, that it supports the preservation of nature in all its different forms.
5. Promote the joy of discovery, knowledge and respect.
Ecotourism implies travelling with a curious but still respectful attitude. Something built on knowledge and strong personal beliefs. The
tour operators carrying the Ecotourism label will always focus on the
personal relationship with the traveller. Competent and knowledgeable guides, adequate introductions to the destination and well
thought-through tips to the visitor are all important components.
6. Quality and safety all the way through.
Ecotourism is quality tourism. The customer must be able to trust that
the labelled organisation keeps high standards from start to end.
Every labelled operator is characterised by: serious entrepreneurship,
responsible and honest marketing, good payment-ethics and has the
entire legal framework in order. Security should be handled seriously
and customer satisfaction a main priority.
See www.naturesbest.nu
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The Green Globe 21 International
Ecotourism Standard
The GREEN GLOBE 21 International Ecotourism Standard is based principally on the Australian Nature and Ecotourism Accreditation
[Certification] Program (NEAP) Standard, combined with elements of
the GREEN GLOBE 21 Benchmarking performance system. Criteria
have been adapted to ensure their applicability in an international setting and both the Standard and Certification Program incorporate the
fundamental principles for sound ecotourism certification identified in
the Mohonk Agreement. The Standard was developed in consultation
with selected tourism/ecotourism certification experts and was piloted with a number of ecotourism operations from a wide range of
countries and products.
The principal objective of the GREEN GLOBE 21 International
Ecotourism Standard is to facilitate environmentally sustainable ecotourism. This Standard provides a basis for assessing a baseline environmental management performance for ecotourism products and
recognising best practice ecotourism. The Green Globe 21
International Ecotourism Standard has adopted Ecotourism Australia's
definition of ecotourism:
Ecologically sustainable tourism with a primary focus on experiencing
natural areas that fosters environmental and cultural understanding,
appreciation and conservation.
However, a more authoritative "definition" of ecotourism is based on
the following set of principles, covering the key aspects of an ecotourism product. Thus, according to the eight principles of Green
Globe 21, the ecotourism product should:
1. Focus on giving visitors the opportunity to personally and directly
experience nature (Natural Area Focus);
2. Provide opportunities to experience nature in ways that lead to
greater understanding, appreciation and enjoyment (Interpretation);
3. Represent best practice for environmentally sustainable tourism
(Environmental Sustainability Practice);
4. Contribute directly to the conservation of natural areas
(Contribution to Conservation);
5. Provide ongoing contributions to the local community (Benefiting
Local Communities);
6. Be sensitive to, interpret and involve the culture/s existing in the
area (Cultural Respect);
7. Consistently meet consumer expectations (Customer Satisfaction) ;
and
8. Be marketed and promoted honestly and accurately so that realistic expectations are formed (Responsible Marketing).
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These principles have been used to develop the Standard Criteria with specific indicators for each of these eight performance areas. The
criteria support the major principles and are based on a hybrid of
'process' (i.e. creating a documented procedure) and 'performance'
(e.g. that sewage treatment meets certain effluent standards) standards.
Although some criteria are relatively general and rely on a commitment by the operator to implement a process to meet a desired outcome (e.g. provision of an interpretation plan in order to stimulate
better designed interpretative activities, leading to quality experiences) there is distinct emphasis on specific performance indicators.
These criteria are technically prescriptive and deliberately target real
environmental outcomes; and they lead to quantification of environmental performance for most of the key environmental indicators.
This allows recognition and encouragement of ecotourism product
that makes measured environmental improvements which result in a
more sustainable world.
Green Globe 21 has more than 400 participants but just 6 of them are
yet certified according to the ecotourism criteria.
Read more on http://www.greenglobe21.com where you will also
find the criteria.

Forum Anders Reisen, Germany
The aim of the members of "Forum Anders Reisen" is to promote a sustainable form of tourism that is closely linked to nature. The products
of these small and middle-sized tour operators place great emphasis
on the environment and the people of a chosen destination. They
describe their preferred "model" of sustainable tourism as "acceptable
by ecological standards, realistic and feasible by economic standards
and also ethical and socially justifiable for the local communities".
In order to fulfil their aspiration they have taken the following initiatives:
1. Development of a catalogue of criteria constantly improved
addressed to the members
2. Provision of opportunities for members to travel and acquire experience
3. Provision of incentives for the members to engage themselves
4. Targeted promotion of members
5. Concrete best practice kits for members
6. Tools for the improvement of members' public relations
7. Development and strengthening of the association's internal structure.
More info: www.forumandersreisen.de
GOOD PRACTICE GUIDE
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PAN Parks Initiative
PAN Parks is a tool to boost nature protection. The idea is to introduce
a marriage between nature conservation and tourism on a European
scale. In other words, the initiative aims to put economic value into
European nature, thereby offering a means of protection. PAN Parks
aims to create economic incentives for conservation of nature by
changing tourism from a threat into an opportunity by building partnerships with nature conservation organisations, national parks,
tourism businesses, local communities, and other interest groups on a
local, national and international level. The PAN Parks concept provides
a nature conservation-based response to the growing market for
nature-oriented tourism. The quality PAN Parks label stands for:
1. an expanding network of well-managed protected areas with high
conservation value;
2. areas which are widely known by Europeans as natural capitals of
our continent, which they know and are proud of;
3. 'must see' sites for tourists and wildlife lovers representing responsible, high quality nature-based experiences for visitors;
4. wider public and political support for protected areas through
changing attitudes and stimulating their economic value;
5. new income for parks, and in particular, new employment opportunities for people in rural areas.
The Principles 1-4 were endorsed in 2002 while a draft of Principle 5
is still not yet finally decided. The first three principles apply to the
Protected Area and its management body. Hence, it is the protected
area that becomes the actual PAN Park. Principles four and five set criteria for a sustainable tourism development strategy and for participation of local partners. In this case, it is the strategy, developed by
Park managers and relevant interest groups in the region, which will
be evaluated. The sustainable tourism development strategy is a corner-stone, ensuring that tourism supports nature conservation, and
guaranteeing that tourism is not introduced in sensitive areas.
Principle 1: Natural values
PAN Parks are large protected areas, representative of Europe's natural heritage and of inter-national importance for wildlife and ecosystems.
Principle 2: Habitat management
Design and management of the PAN Park aims to maintain and, if necessary, restore the area's natural ecological processes and its biodiversity.
Principle 3: Visitor management
Visitor management safeguards the natural values of the PAN Park

"A Route to Sustainable Rural Development through Ecotourism Labelling"

53

MakettaColour.qxd

26/1/2006

2:17

Page 54

ANNEX:

ecotourism

and

other

and aims to provide visitors with a high-quality experience based on
the appreciation of nature.
Principle 4: Sustainable tourism development
The Protected Area Authority and its relevant partners in the PAN
Parks region aim at achieving a synergy between nature conservation
and sustainable tourism by developing and jointly implementing a
Sustainable Tourism Development Strategy.
Principle 5: Business partners
(Draft submitted to Supervisory Board) PAN Parks' business partners
as legal enterprises are committed to the goals of the protected area
in their region and the PAN Parks Organisation, and actively cooperate
with other stakeholders to effectively implement the region's Sustainable Tourism Development Strategy as developed by the local EPPO
(see Principle 4).
Three parks have now been awarded the label.
More info: www.panparks.org

Europarc
The European Charter for Sustainable Tourism in Protected Areas is a
partnership between a protected area (i.e. Nature Park) management
body and all the other tourism related stakeholders in the park's
region. The Charter contains elements of a quality label, as the managers of the Park commit themselves to produce a comprehensive
strategy and to implement a tourism management action plan. The
Charter can therefore be considered as a valuable tool for the marketing and management of sustainable tourism in Protected Areas in
Europe.
The Charter was drawn up under the leadership of the EUROPARC
Federation, and was based on five years of research and consultation.
Its practical application was demonstrated in "pilot parks" across
Europe, seven of which achieved full Charter status in 2001. Since
then, ten more protected areas have joined this initial group.
The European Charter can be granted to any protected area independent of its size or conservation status, whereas to qualify as a PAN Park
the site needs to have a minimum size of 20,000 hectares and have a
high wilderness factor. The European Charter and PAN Parks are two
independent but complementary initiatives supporting the strategic
objectives of IUCN's Parks for Life.
More info: http://www.european-charter.org
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Romanian Ecotourism label
This label has been developed by the Association of Ecotourism in
Romania (AER); it aims to create, promote and implement a system of
certification of ecotourism businesses (tour operators), eco-destinations (protected areas, rural communities) and eco-lodging (rural inns
and hostels). To establish the label at a national level, AER has sought
the cooperation of the Ministry of Transport, Construction and
Tourism, the Ministry of Water and Environmental Protection, the
National Association for Travel Agencies and the Public Central
Authority for Forestry - Protected Areas Department.
The application of the ecotourism label is expected to deliver the following results:
1. Establishment of practical mechanisms for nature conservation and
sustainable local development (including financial mechanisms) at the
destination level
2. Awareness raising for businesses and operators regarding environmental protection and respect of local communities
3. An increased quality of the ecotourism services
4. International marketing and promotional opportunities for certified
tour operators and eco-destinations through AER
5. Significant growth in foreign visitors' numbers.
6. Contribution to the sustainable development of rural areas
7. Identification of new eco-destinations
AER targets the immediate labelling of 20 - 30 tour operators and at
least 4 eco-destinations in Romania.
More info: www.eco-romania.ro

STEP
The Sustainable Tourism Eco-certification Program (STEP) is a voluntary certification initiative developed by Sustainable Travel
International for tourism providers who are based outside the U.S.
This user-friendly system measures travel companies' environmental,
economic and social-cultural impacts, helping them to minimise their
negative impacts and enhance their positive impacts. STEP also provides consumers with an easy way to identify tourism providers who
are committed to the triple bottom line of respect for the environment, social responsibility and economic profitability.
Read more on: www.sustainabletravelinternational.org/ecocertification/index.html
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Specialist Labels of Nature-related Activities
The Horse-shoe label, Hungary
In Hungary most equestrian establishments offer riding services to
tourists, alongside their main activity of breeding and bringing up race
horses. The "horse-shoe" label is granted to such establishments to
affirm the quality of their services. A grading of 1-5 is used to assess
the level of quality services offered. One horse-shoe signifies that the
establishment fulfils the basic service conditions. An increase in the
number of horse-shoes reflects higher standards of service, rated on
the basis of the criteria listed below. This label has been introduced
and managed by the Commission of the Hungarian Equestrian Tourism
Association, who also grant the grade of the "horse-shoe". The label
has been officially recognised by the Hungarian government.
The main labelling criteria are:
A. Environmental aspects
B. Aspects of horse-keeping and suitability
C. Aspects about equestrian services
D. Personnel aspects
E. Diversification of products and services
Each of the above five categories is graded from one to five, and an
average mark is calculated. The maximum mark for an enterprise is 25
points, resulting to a maximum grade 5 label.
See more in http://www.equi.hu/eng/.

International
Mountaineering
and Climbing Federation (UIAA)
UIAA has 80 country-members and has developed a range of labels
described below; however, it is not in a position to impose them to its
members.
a) The UIAA Environment Label exists to promote high standards of
conduct and responsible access for climbing and mountain activities.
Any provider of organised mountain activities such as a training centre, trekking or expedition organisation, qualified instructor or guide
who is committed to support and act according to the UIAA's
Environmental Objectives and Guidelines can apply for the label. UIAA
Environment Label holders are listed on the UIAA website and Journal;
can use the UIAA Environment logo to demonstrate their commitment
to internationally agreed good practice; and are giving their support
for the UIAA's international work to protect the environment and
access for responsible climbing and mountain activities.
GOOD PRACTICE GUIDE

tourism

-

related

labels

b) The UIAA Training Label is for leader and instructor training and
assessment schemes that meet the UIAA's model training standards.
There are 4 model standards and others are under preparation and
consideration. The Mountaineering Commission regularly reviews the
standards and holds seminars for training experts and member associations seeking advice and guidance on good practice. To encourage
good practice, and allow the possibility of mutual recognition of qualifications, member associations are invited to use the UIAA model
standards in their leader and instructor training programmes. Member
Associations wishing assistance to develop their training programmes,
or wishing to apply for the UIAA Instructor Label are asked to review
the relevant documents available in The UIAA website and apply to the
UIAA Training Standards Working Group.
c) The UIAA Guidebook Label is for publications that follow the UIAA's
standards for guidebooks. The standard is based on the minimum
information that is needed to help climbers from overseas to understand the local difficulties and any special hazards or environmental
considerations. There are several ways that an application from publishers for the Guidebook Label can be approved and these are outlined in the regulations available in the UIAA website.
d) The UIAA Safety Label can be awarded for mountaineering and
climbing equipment such as ropes, carabiners, ice axes, crampons, helmets, etc., and manufacturers who meet the requirements of the relevant UIAA Standard. The UIAA Standards are based on the EN
Standards (European Standards, also called CEN or CE Standards) and
may have additional safety requirements including test methods. Only
the additional safety requirements and test methods are given in the
UIAA Standards, as the EN Standards are copyright protected.

Rural (Sustainable) Tourism Labels
VISIT
VISIT (Voluntary Initiative for Sustainability in Tourism) is an initiative
to support the development of tourism Ecolabels in Europe and to
show how they can effectively promote sustainability to consumers
and to the tourism industry. VISIT promotion activities support those
certificates/labels that guarantee a high level of environmental performance for their products in their countries. The newly developed
VISIT initiatives allow such schemes to be widely recognized.
Currently, members of the VISIT initiative have been granted accommodation-specific certificates/labels. One example of a VISIT member
is the hotel label "Nordic Swan", used in Nordic Countries and especially in Sweden.
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The VISIT Ecolabel should fulfil the following 21 key requirements
(Version 12/2002):
1. aims to contribute to sustainable tourism development in Europe
and - as far as possible - to verify those products with advanced performance in terms of environmental qualities
2. aims to contribute to maintaining and enhancing service quality in
tourism in Europe
3. recognises other Ecolabels meeting the VISIT Standards
4. has considered product life cycle issues when setting product environmental criteria
5. requires attainable levels and give consideration to relative environmental impacts ("per unit"), measurement capability and accuracy
6. is based on sound scientific, engineering, management and social
principles. The criteria are derived from data that support the claim
of environmental preferability (high environmental benefit and/or
efficiency)
7. takes into account during the process for establishing the criteria,
relevant local, regional, and global environmental issues, available
technology, and economic and social issues avoiding compromising
service quality
8. reviews the criteria and product functional requirements within a
predefined period
9. declares that compliance with environmental and other relevant
legislation is a pre-condition for the applicant to be awarded and to
maintain the label
10. selects product environmental criteria which are expressed in
terms of impacts on the environment and natural resources or emissions to the environment. Such performance criteria shall be
expressed in absolute (numbers) or relative (%) figures and measure
units (e.g. kWh, litre, volume, weight per product, room, bed,
overnight stay, m²) and may also recommend the exclusion / non-use
of special materials or substances
11. requires criteria in the following environmental fields as far as relevant in its area of operation and as far as relevant for the specific
product group : purchasing, transport and mobility, energy, water,
waste, chemical substances, air, noise, nature/landscape
12. for accommodation shall have the following management criteria
which complement other Environmental Management Systems:
Environmental commitment, Environmental co-ordinator, communication and training: guests, staff, public; Monitoring regularly energy,
water, waste consumption/ overnight
13. is able to demonstrate transparency through the following stages
of its development and operation: product categories, product envi-
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ronmental criteria, period of validity of criteria, testing and verification methods, certification and award procedures, compliance verification procedure, complaints procedure
14. legally protects the Ecolabel (i.e. the certification mark/logotype)
in order to prevent unauthorized use and to maintain public confidence in the programme
15. is voluntary in nature
16. is open to all potential applicants of the predefined product group
in the area of operation. All applicants who fulfil the product environmental criteria and the other programme requirements, are entitled
to be granted a license and authorized to use the label
17. guarantees that all the elements in the product environmental criteria and product function characteristics are verifiable by the ecolabelling body
18. has a verification procedure which guarantees a high level of reliability. This includes on site visits at least every three years (accommodation: once per certification period)
19. has general rules guiding the overall operation of the programme.
These general rules control the general conditions for the awarding of
the licence and the use of the label
20. Issues awards on business performance against criteria which
apply to the site for a pre-defined period of not more than three years
21. maintains a publicly available list of products which have been
awarded the label.
See www.yourvisit.info for more information

The Green Tourism
Scheme (GTBS)

Business

The Green Tourism Business Scheme is the largest accreditation body
of tourism-related businesses in Europe, and has over 500 members in
the UK, including amongst others, accommodation providers, visitor
attractions, tour operators and conference facilities. Green tourism is
a term used to describe best environmental practice within the
tourism sector. It covers such issues as business efficiency, environmental management, waste, transport, as well as topics like social
responsibility and biodiversity. By agreeing to the GTBS code of conduct and through impendent assessment of their activities, the certified members have made a commitment towards reducing the impact
of their business on the environment. All members of the GTBS have
also achieved a quality grading through a recognised industry standard such as VisitScotland or the AA & RAC standards. For the moment
however, it is mainly accommodation businesses and destinations that
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have been granted the GTBS label.
To gain a GTBS award, businesses are assessed once every two years
by IEMA registered environmental auditors, who have considerable
experience within the tourism sector. The businesses are graded
against over 120 measures of best practice, reflecting a balance of
envi-ronmental, economic and social issues. These cover everything
from good management and communication to efficient lighting and
heating, as well as things like nature conservation, local crafts and
produce, renewable energy and community support and involvement.
This label cooperates with VISIT in Europe.
For more see www.green-business.co.uk

Hungary

Many more labels for sustainable tourism exist in Europe, in particular
Germany. Examples include:

Romania

Environmental Quality Seal - operated by the German Hotel Owners
Association.
Green Suitcase - labels ecological tourism in Europe,
www.oete.de/eng/suitcase.htm . It has close links to a follow up label
"Viabono", which certifies sustainable tourism in Germany, mainly
accommodation and destinations, www.viabono.de
Also, in U.S. and Australia, many more labels for ecotourism have been
developed. Examples include:
Ecotel - a rather complicate labelling system developed by the US
Environment Protection Service and Rocky Mountain Institute to label
the commitment for environmental and sustainable resource management.
Nature and Ecotourism Accreditation Programme (Australia) - certifies excursions, sight-seeing visits and accommodation units with
great emphasis on customers' opinions. The programme cooperates
with Green Globe.

Standards and certification of skills required to support ecotourism: Some examples
Sweden
Sweden has a certification system for rafting and mountain guides.
The latter is not used very much and no requirements exist for tour
operators to use these. Rafting guides, however, have to have a certificate to guide commercial tours.
GOOD PRACTICE GUIDE
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In Hungary there is no Legal Framework for certification of guides.
Anyone can organise such training or education. The Hungarian
Rambler's Association (HRA) is the largest organisation dealing with
education and training of the touring guides. The certification of
guides follows different levels and is granted for different outdoor
activities, such as hiking, climbing or biking. The guides are not linked
to a specific geographic area, but must be activity-specific. The
National Parks prefer to employ their own guides that do not necessarily have a prior certificate.

The Tourism Operators must have tourist guides licensed by the
Ministry of Transport, Construction and Tourism in accordance with HG
305 from March 08, 2001. There are definitions for: local guides (for
local activities), national guides (at national and international level)
and specialised guides. The latter cover certain aspects of tourist services such as mountain services, art, supervisor, animation, natural
habitat, fauna, flora, ornithology, mountaineering, sky, snow sledge,
rowing, swimming, yachting, flying, hang glider or paragliding, and
other specialisations requested in the tourism market. The conditions
and criteria guiding the selection, education, license and employment
of these guides are established by the Ministry of Transport,
Construction and Tourism.

Greece
Certification of Mountain guides is carried out by the Hellenic
Mountaineering and Climbing Federation (HMCF). The certification
process includes continuous training that can take up to 10 years to
be completed over various stages, including both theoretical and
practical work. The certification is not yet recognised by the state.
Certification of Rafting Guides and Trainers is carried out by the
Hellenic Association of Tourist and Travel Agencies (HATTA). It is a very
new certification and it is granted at 4 different levels.
A number of specialised tour operators in "adventure tourism" offer a
number of training courses for amateurs on hand-gliding, hiking, rafting, sailing, kayaking, rappel and climbing. For example, there are two
training courses for professionals leading to certifications as guides,
including:
a. Rafting guides to be employed by tour operators: the training
includes a 6-day intensive course and practical experience gained
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during several weekends throughout a year. The certificate is recognised among tour operators but not officially recognized.
b. Sailing courses that lead to a recognised license: the courses last
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for 2 months. The candidate is taught theoretical and practical skills of
navigation and sailing and must participates in seven-day sailing trips
and one-night sailing trip.

"A Route to Sustainable Rural Development through Ecotourism Labelling"

MakettaColour.qxd

26/1/2006

2:17

Page 59

MakettaColour.qxd

26/1/2006

2:17

Page 60

